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Abstract 

Objective: This study aims to examine the construction of Generation Z's understanding of 

the concept of ghadul bashar, evaluate its implementation in the practice of using social 

media, and identify the complexity of ethical challenges that arise in the digital ecosystem. 

Theoretical framework: A theoretical framework integrating the principle of Ghadul Bashar 

in Islamic shari'a (QS. An-Nur 30–31) with the perspective of digital ethics and media 

behavior theory, to explain the interaction between religious normative values and the 

algorithmic logic of social media. Literature review: While Islamic ethical literature 

emphasizes self-discipline and visual control, studies of digital media show the dominance of 

algorithms, visual culture, and FOMO that tend to weaken such controls, thus indicating a 

tension between religious norms and contemporary digital practices. Methods: This study 

uses a qualitative approach with an exploratory design, through the extraction of empirical 

data from students as a representation of Generation Z, which is thematically analyzed to 

identify patterns of understanding and practice. Results: The findings show that there is a 

structural dilemma between the demands of shari'a and digital reality. The understanding of 

informants is heterogeneous, while key challenges include algorithmic pressure, automated 

scrolling behavior, normalization of visual content, FOMO, and the ambiguity of ethical 

boundaries in the digital space. Implications: Theoretically, this study expands the discourse 

of Islamic ethics in a digital context. Practically, this research offers an integrative approach 

based on Islamic digital literacy, self-reflection (muhasabah), optimization of content control 

features, and strengthening digital communities. Novelty: The novelty of this research lies in 

the synthesis between classical Islamic ethical concepts and algorithmic dynamics of social 

media, as well as the emphasis on Generation Z's lived experience in facing digital ethical 

dilemmas. 
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INTRODUCTION 

Generation Z is a generation that grows up in a digital ecosystem with a high intensity in 

the use of social media, especially on visual-based platforms such as Instagram, TikTok, and 

YouTube Shorts. Scrolling has evolved into a daily practice that shapes visual culture, where 

images and videos dominate the way individuals consume information, build identity, and 

interact socially [1]. In this context, social media algorithms play a central role in curating 

and presenting content based on engagement logic, without considering value or ethical 

dimensions, thus potentially encouraging impulsive and uncontrolled visual consumption [2]. 
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In the context of Indonesia as a country with the largest Muslim population, these 

dynamics present normative challenges for Generation Z Muslims, especially students, in 

maintaining consistency between digital practices and religious values [3]. This generation is 

in a dilemma between the demands to stay connected in an all-visual digital culture and 

religious obligations that emphasize self-restraint. This condition reflects the tension between 

prescriptive religious norms and the reality of the digital ecosystem that is algorithmic and 

persuasive [4]. 

From the perspective of Islamic law, the concept of ghadul bashar (maintaining one's 

views) is a fundamental principle in maintaining one's purity and moral integrity of the 

individual. This principle is explicitly affirmed in the Qur'an. An-Nur verses 30–31: 

لِّكَ أزَكَْىَٰ لََمُْ ۗ إِّنَّ اللَََّّ خَبِّيٌر   نْ أبَْصَارِّهِّمْ وَيََْفَظُوا فُ رُوجَهُمْ ۚ ذََٰ نِّيَن يَ غُضُّوا مِّ اَ يَصْنَ عُونَ قُل ل ِّلْمُؤْمِّ بِِّ  
نْ أبَْ  نَاتِّ يَ غْضُضْنَ مِّ هَا ۖ   يُ بْدِّينَ زِّينَ تَ هُنَّ إِّلَّ صَارِّهِّنَّ وَيََْفَظْنَ فُ رُوجَهُنَّ وَلَ وَقُل ل ِّلْمُؤْمِّ ن ْ  مَا ظَهَرَ مِّ

ُمُرِّهِّنَّ عَلَىَٰ جُيُوبِِِّّنَّ ۖ وَلَ يُ بْدِّينَ زِّينَ تَ هُنَّ إِّلَّ لِّ  بُ عُولتَِّهِّنَّ أوَْ آبََئِّهِّنَّ أوَْ آبََءِّ بُ عُولتَِّهِّنَّ  وَلْيَضْرِّبْنَ بِِّ
وَانِِِّّنَّ أوَْ بَنِِّ أَخَوَاتِِِّّنَّ أوَْ نِّسَائِّهِّنَّ أوَْ مَا  هِّنَّ أوَْ أبَْ نَاءِّ بُ عُولتَِّهِّنَّ أوَْ إِّخْوَانِِِّّنَّ أوَْ بَنِِّ إِّخْ أوَْ أبَْ نَائِّ 

رْبةَِّ مِّنَ الر ِّجَالِّ أوَِّ الط ِّفْلِّ الَّذِّينَ لََْ يَظْهَ  رُوا عَلَىَٰ عَوْراَتِّ  مَلَكَتْ أيَْْاَنُِنَُّ أوَِّ التَّابِّعِّيَن غَيْرِّ أوُلِِّ الِّْْ
رَْجُلِّهِّنَّ لِّ  نُونَ  الن ِّسَاءِّ ۖ وَلَ يَضْرِّبْنَ بِِّ يُ عْلَمَ مَا يُُْفِّيَن مِّن زِّينَتِّهِّنَّ ۚ وَتُوبوُا إِّلََ اللََِّّّ جَِّيعًا أيَُّهَ الْمُؤْمِّ

 لَعَلَّكُمْ تُ فْلِّحُونَ 
"Say to the believing man, that they guard his eyes and guard his genitals; that which is 

more holy to them... And say to the believing woman, that they guard her gaze and guard her 

genitals..." 

The verse emphasizes that maintaining views is a form of moral control that is preventive 

in maintaining personal purity and preventing individuals from deviant behavior [5]. 

However, in the context of modern social media, the implementation of this principle faces 

new challenges due to the dominance of visual content, the normalization of body exposure, 

and the blurring of ethical boundaries in the digital space [6]. Empirical studies show that the 

practice of keeping an eye on it tends to be difficult to apply consistently, especially in young 

generations who are exposed to a permissive and addictive digital environment. 

On the other hand, the study of Islamic ethics generally still focuses on a normative-

textual approach, while the study of digital media emphasizes technological aspects and user 

behavior in general. This condition shows the fragmentation of science, where the integration 

between religious perspectives and socio-technical approaches in understanding digital 

behavior is still limited [7]. 

The research gap in this study lies in the lack of optimal empirical studies that specifically 

examine how Generation Z Muslims interpret and implement the concept of ghadul bashar in 

the context of a social media ecosystem based on algorithms and visual culture [8]. In 

addition, there is still limited research that integrates Islamic ethical values with socio-

technical system dynamics in explaining the interaction between religious norms and digital 

structures simultaneously. 

Based on these gaps, this research is formulated in several research questions as follows: 

1) How do Generation Z Muslims understand the concept of ghadul bashar in the context of 

social media use?, 2) How is the implementation of the principle of ghadul bashar in daily 
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digital practice?, 3) What are the challenges faced in implementing ghadul bashar in the 

midst of the dominance of algorithms and digital visual culture? 

In line with the formulation of this problem, this study aims to examine the construction of 

Generation Z's understanding of the concept of ghadul bashar, analyze its implementation in 

the practice of using social media, and identify the complexity of ethical challenges that arise 

in the digital ecosystem. This research is expected to make a theoretical contribution to the 

development of a more contextual study of contemporary Islamic ethics, as well as a 

practical contribution in formulating a digital literacy approach based on religious values that 

is adaptive to technological developments. 

 

LITERATURE REVIEW 

The study of Ghadul Bashar from the perspective of Islamic ethics generally places this 

concept as part of a self-regulation mechanism that functions to maintain individual purity 

and social stability. In classical literature, ghadul bashar is understood as a form of 

normative obedience to the shari'a that emphasizes visual control over things that are 

forbidden, as stated in the Qur'an. An-Nur verses 30–31. Scholars such as Al-Ghazali and Ibn 

Qayyim emphasized that the control of views is the first door in maintaining individual 

morality, which is closely related to the control of lust and character formation. A number of 

contemporary studies have also shown that the internalization of religious values, religious 

education, and the social environment have a significant influence on the consistency of the 

practice of maintaining views in daily life [9]. 

However, the development of studies in the field of digital media shows a paradigm shift 

in understanding individual behavior. In contrast to the Islamic ethical approach that focuses 

on internal control, research in the field of social media confirms that user behavior is not 

entirely under the control of individuals, but is also significantly influenced by technological 

structures, especially digital platform algorithms. Social media algorithms are designed to 

maximize engagement through the presentation of engaging and addictive visual content with 

a variable reward mechanism [10]. This condition results in repetitive and often unrealized 

patterns of digital consumption, thus weakening the user's self-control capacity. 

In addition to technological factors, studies on digital culture show that there has been a 

normalization of visual exposure in digital public spaces. Body representation, aesthetics, and 

even sensuality are part of communication practices that are considered natural in global 

visual culture. From the perspective of media studies, this phenomenon is understood as the 

result of social construction produced through interaction between users and digital platforms 

[11]. However, within the framework of Islamic ethics, such normalization has the potential 

to contradict the principle of ghadul bashar, which emphasizes visual restraint as a form of 

moral protection. This shows the tension between religious norms and the construction of 

digital culture that is growing globally [12]. 

Furthermore, psychosocial factors such as Fear of Missing Out (FOMO) also strengthen 

individual involvement in social media. FOMO encourages users to stay connected to the 

flow of information and digital trends, thereby increasing exposure to different types of 

visual content without adequate selection [13]. In this context, several studies suggest that 

digital literacy can help individuals in managing media consumption more selectively. 

However, other studies show that technical literacy alone is not enough without being 

accompanied by ethical and spiritual awareness. Thus, digital behavior control requires an 

approach that is not only technological, but also normative and reflective. 

Conceptually, the existing literature shows two main tendencies, namely a normative-

religious approach that emphasizes value-based individual self-control, and a socio-technical 

approach that highlights the role of technological structures in shaping user behavior. 
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However, the two approaches tend to develop separately and have not been comprehensively 

integrated in explaining digital ethical practices, especially for Generation Z Muslims [14]. 

Based on this synthesis, it can be identified that there is a research gap, namely the limited 

empirical studies that integrate Islamic ethical values with the dynamics of an algorithm-

based digital ecosystem in understanding the practice of ghadul bashar. Most previous 

research is still partial, both those that overemphasize the normative aspect without 

considering the digital context, and those that focus too much on the technological aspect 

without including the religious dimension [15]. 

Therefore, this study takes a position as an integrative study that combines the perspective 

of Islamic ethics with a socio-technical system approach to analyze how Generation Z 

Muslims understand and implement ghadul bashar in the context of visual-based social 

media. With this approach, the research is expected to make a theoretical contribution in 

bridging the gap between religious studies and digital media studies, as well as offering a 

more comprehensive understanding of ethical dynamics in the digital age [16]. 

 

METHODOLOGY 

This research uses a qualitative approach with a field research design that aims to deeply 

understand the ethical practice of Ghadul Bashar among Generation Z students in the context 

of the use of social media. The qualitative approach was chosen because it can capture 

subjective experiences, meaning processes, and socio-religious dynamics that cannot be 

reduced to quantitative variables [17]. 

Epistemologically, this research is based on the living Qur'an paradigm, which is an 

approach that places the Qur'an not only as a normative text but as a living entity that 

interacts dynamically with social reality [18]. In this context, the living Qur'an paradigm is 

used to analyze how ethical values in QS. An-Nur verses 30–31 about ghadul bashar are 

understood, interpreted, and implemented by students in the practice of daily digital life. This 

approach allows for integration between the normative dimension (das sollen) and the 

empirical dimension (das sein), thus identifying the gap between religious teachings and 

actual practice in the digital space [19]. 

The research was carried out in one of the Islamic universities in Indonesia that represents 

an academic environment with a religious character. The research location includes lecture 

halls, student dormitories, and religious communities as social ecosystems where the 

interaction between religious values and digital practices takes place [20]. 

The subjects of the study are Generation Z students (age range 18–24 years) who are 

active in using social media. Informants were selected using purposive sampling techniques 

with the following criteria: (1) having a high intensity of social media use (at least 3–5 hours 

per day), (2) actively using visual-based platforms such as Instagram, TikTok, or YouTube, 

and (3) having involvement in religious activities (e.g., participating in Islamic studies or 

organizations). The number of informants in this study was 10-15 people, which was 

considered adequate to achieve saturation data in qualitative research. 

The data collection technique was carried out through three main methods, namely: (1) in-

depth interviews to explore the understanding, experience, and reflection of informants 

related to the practice of ghadul bashar; (2) limited participatory observation of social media 

usage behavior in the context of daily life; and (3) documentation in the form of relevant 

field records and digital footprints. The interview guide is structured in a semi-structured 

manner to maintain a balance between open exploration and research focus [21]. 

To ensure the validity and credibility of the data, this study uses the triangulation 

technique of sources and methods, as well as member checking by reconfirming the results of 

the interpretation with the informant. In addition, researchers also apply reflexivity to 

minimize subjectivity bias in the data interpretation process. 
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Data analysis was carried out using thematic analysis techniques, which refer to the 

following stages: (1) data reduction, (2) open coding, (3) categorization, (4) identification of 

main themes, and (5) concluding. The analysis process is carried out iteratively by linking 

empirical findings with the conceptual framework of Islamic ethics and socio-technical 

system approaches, resulting in a comprehensive understanding of the interaction between 

religious values and students' digital behavior [22]. 

 

RESULTS AND DISCUSSION 

 

Generation Z's Understanding of the Concept of Ghadul Bashar  

The results of the study show that Generation Z's understanding of the concept of ghadul 

bashar is heterogeneous and tends to be on the spectrum between normative and contextual 

interpretations [23]. In general, informants understand ghadul bashar as an obligation to hold 

back the gaze from things that are forbidden, especially those related to visual stimuli that 

trigger lust impulses [24]. This understanding refers to the teachings of the Qur'an and hadith 

as a normative basis for self-control. 

In the theological framework, Ghadul Bashar has a preventive function in maintaining the 

moral integrity of individuals. This is in line with the words of the Prophet Muhammad 

SAW: 

الْقَلْبِّ  زِّنََيةَُ  الْعَيْنُ   
"The eyes are (the door) of adultery of the heart." 

The hadith emphasizes that visual activity has psychological and spiritual implications, so 

that the control of gaze is not only physical, but also concerns the internal dimension of the 

individual. 

However, empirical findings reveal a reduction in the meaning of ghadul bashar in most 

informants, who still interpret it in a limited way in the context of direct (offline) interaction. 

This understanding has not fully accommodated the digital reality characterized by massive 

and continuous visual exposure. This condition shows that there is a gap between the 

normative framework of Islamic teachings and actual practices in the digital life of 

Generation Z [25]. 

Furthermore, the study identified three main factors that influence the construction of this 

understanding: 

Digital Context and Social Media 

Constant exposure to visual content through algorithm-based platforms shifts the Ghadul 

Bashar implementation space from the physical domain to the digital domain. In this context, 

individual control becomes limited because users do not fully determine the type of content 

consumed [26].  

Normalization of Visual Culture 

Digital culture has normalized various forms of visual representation that normatively 

contradict Islamic values. This leads to moral desensitization, where the line between 

appropriate and inappropriate content becomes increasingly blurred [27].  

Diverse Spectrum of Understanding 

Variations in understanding show that Ghadul Bashar has not been consistently 

internalized. Some informants are still in the literal stage, while others are beginning to 

develop more adaptive contextual interpretations of digital reality [28].  
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However, there are indications of adaptation efforts among students, such as limiting 

content consumption and managing social media use. However, these efforts are still 

individual and have not been able to fully compensate for the structural pressures of 

algorithms and digital culture [29]. 

 

Figure 1. Generation Z Models are Scrolling Through Social Media 

These findings confirm that the practice of ghadul bashar in Generation Z cannot be 

understood solely as an individual moral issue, but as a phenomenon formed through the 

interaction between religious values and persuasive digital systems. Thus, the understanding 

of ghadul bashar in Generation Z is in a transitional phase, where there is a shift from 

normative interpretation to contextual meaning, but it has not been accompanied by a strong 

internalization of values. 

 

The Implementation of Ghadul Bashar's Ethics in the Life of Generation Z 

Generation Z is a group that grew up as digital natives in an intensive and visually based 

social media ecosystem. The high duration of social media use shows that interaction with 

digital content has become an integral part of daily life. In this context, scrolling is no longer 

just information consumption, but has evolved into a social practice that shapes individual 

mindsets, preferences, and identities [30]. 

Nevertheless, the findings of the study suggest that the implementation of Ghadul Bashar 

ethics in this context faces significant structural challenges. The dominance of social media 

algorithms that work based on the principle of engagement maximization causes users to be 

constantly exposed to visual content without considering ethical dimensions or religious 

values. This condition reduces individual control over the type of content consumed and 

increases the potential for exposure to content that is not in accordance with the principles of 

Ghadul Bashar. 

This phenomenon is amplified by psychological mechanisms that are addictive. Social 

media is designed using the principle of variable reward, which is a system that provides 

unexpected stimuli, such as notifications or new content, which triggers a dopamine response 

in the brain and encourages repetitive consumption behavior. In this condition, the ability of 

individual self-regulation becomes increasingly limited, so that the implementation of 

Ghadul Bashar not only depends on moral awareness but is also influenced by persuasive 

technological design [31]. 

Empirical findings show that the practice of ghadul bashar in Generation Z tends to be 

reactive. Informants reveal that they often only realize and avoid inappropriate content after 

being exposed, rather than controlling it in the first place. As stated by one of the informants: 

"Sometimes I accidentally see content that doesn't fit, because it keeps appearing in the 

feed. Usually, I just skip it after seeing it, not from the beginning, avoiding it." 

The statement shows that visual control has not been fully internalized as a preventive 

awareness, but is still in the response stage to digital stimulus. This indicates a gap between 

the normative understanding of Ghadul Bashar and actual practice in digital life. 
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On the other hand, there are adaptive efforts made by some students, such as limiting the 

duration of social media use, selecting the accounts that are followed, and utilizing content 

control features. However, these efforts are still individual and have not been able to fully 

compensate for systemic algorithmic pressures. As a result, the implementation of Ghadul 

Bashar in the digital context shows an imbalance between individual capacity and the 

strength of technological structures [32]. 

Thus, these findings confirm that the practice of ghadul bashar in Generation Z cannot be 

understood solely as an individual moral obligation, but as a phenomenon formed through the 

interaction between religious values and persuasive digital systems. Therefore, a more 

integrative approach is needed that not only emphasizes strengthening individual awareness 

but also the development of critical digital literacy in the face of a complex social media 

ecosystem. 

 

Generation Z's Challenges in Applying Ghadul Bashar's Ethics 

Ghadul bashar ( البصر  or subduing one's gaze is an Islamic ethical principle that (غض 

emphasizes visual control as a form of moral protection of the individual. However, in the 

context of the digital ecosystem, the implementation of these principles faces increasingly 

complex challenges, especially for Generation Z, who grew up in a visual-based social media 

environment. 

The results of the study show that several main factors are challenges in the application of 

Ghadul Bashar in Generation Z: 

Algorithms That Are Addictive 

Social media platforms are designed using algorithms that aim to retain users' attention for 

as long as possible through an infinite scrolling mechanism. This system keeps users exposed 

to content without clear pauses, reducing the ability to control what is seen. Research shows 

that this design is based on the principle of variable reward, which is effective in creating 

addictive behavior [33].  

Unfiltered Mixed Content 

Unlike conventional media, social media presents various types of content at the same 

time, ranging from education and entertainment to content that is not in accordance with 

Islamic values. In a single feed stream, users can switch from religious content to content that 

goes against the principles of ghadul bashar, thus creating a recurring ethical dilemma [34].  

Normalization of Visual Exposure 

Digital culture has normalized various forms of visual representation that were previously 

considered inappropriate. Generation Z grew up in an environment where the boundaries 

between decent and unworthy are becoming increasingly blurred, resulting in a 

desensitization to visual content that is contrary to moral values [35].  

FOMO and Social Pressure 

The phenomenon of Fear of Missing Out (FOMO) encourages individuals to stay on top of 

trends and content that is going viral [36]. This social pressure makes users continue to 

consume content, even though they are aware of the potential violation of the values of 

Ghadul Bashar.  

Unlimited Access and High Privacy 

Smartphones provide personal and unrestricted access to social media. In contrast to 

traditional media, which tends to be collective, the use of social media is private, so external 

control is minimal and depends entirely on individual awareness [37].  
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The empirical findings in this study show that students are aware of these challenges, but 

the implementation of Ghadul Bashar still faces difficulties. As one of the informants 

revealed: 

"Ghadul Bashar is indeed important, especially for young people today. But to be honest, 

social media is very difficult to maintain because the content keeps appearing. So it takes 

effort and strong faith to be able to avoid it". That is why 

The statement shows that the application of Ghadul Bashar is not only related to 

normative understanding but is also influenced by structural pressures from digital systems 

and psychosocial factors [38]. 

However, several adaptive strategies have begun to be carried out by Generation Z, such 

as limiting the time spent using social media, selecting the content consumed, and building a 

healthier digital environment [39]. However, these efforts are still individual and have not 

been able to fully keep up with the power of systemic algorithms. 

Thus, the challenge of applying Ghadul Bashar (البصر  to Generation Z shows that (غض 

Islamic ethical practices in the digital era cannot be separated from the context of technology 

[40]. Therefore, a more integrative approach is needed that combines the strengthening of 

religious values with critical digital literacy, so that individuals not only have moral 

awareness, but also the ability to manage visual exposure in the social media ecosystem more 

reflectively [41]. 

Table 1. Bridging Ghadul Bashar Ethics and Digital Realities Among 
Generation Z Users 

Key Aspect Main Findings Implications 

Understanding of 

Ghadul Bashar 

Heterogeneous, ranging from 

normative to contextual 

interpretations; most still perceive it as 

physical (offline) gaze control. 

Indicates a gap between Islamic 

normative teachings and the digital 

realities faced by Generation Z. 

Digital Context Massive visual exposure from 

algorithm-based social media limits 

individual control over consumed 

content. 

Ethical implementation becomes 

more complex due to persuasive 

technological systems. 

Visual Culture Normalization of visual content that 

contradicts Islamic values leads to 

moral desensitization. 

The boundary between appropriate 

and inappropriate content becomes 

increasingly blurred. 

Ethical 

Implementation 

Tends to be reactive; users avoid 

content after exposure rather than 

preventing it initially. 

Value internalization remains weak 

in daily digital practices. 

Key Challenges Addictive algorithms, FOMO, mixed 

content, unlimited access, and social 

pressure. 

Requires strengthening digital 

literacy and ethical awareness. 

Adaptive 

Strategies 

Limiting usage time, selecting content, 

and managing followed accounts. 

Efforts remain individual and 

insufficient to counter systemic 

pressures. 

The findings indicate that the ethics of ghadul bashar among Generation Z are undergoing 

a significant transformation shaped by the digital environment. While normative religious 

understanding remains present, its translation into daily practice is constrained by structural 

and technological factors. The dominance of algorithm-driven social media creates 

continuous and often uncontrollable visual exposure, weakening the preventive nature of 

gaze control and shifting it toward reactive behavior. 

This condition highlights a critical tension between individual moral agency and systemic 

digital influence. Generation Z users are not merely passive recipients but are situated within 

persuasive systems designed to maximize engagement, often at the expense of ethical 

considerations. Consequently, the internalization of ghadul bashar is fragmented, as users 
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struggle to reconcile religious values with the demands of digital participation and social 

belonging. 

Moreover, the normalization of diverse visual content contributes to gradual moral 

desensitization, further complicating ethical decision-making. Although some adaptive 

strategies are evident, such as selective content consumption and time management, these 

efforts remain insufficient against the scale of algorithmic influence. Therefore, the study 

underscores the need for an integrative framework that combines religious ethical 

reinforcement with critical digital literacy, enabling Generation Z to navigate visual media 

environments more consciously, ethically, and reflectively. 

 

CONCLUSION 

Generation Z Muslims face a structural dilemma in implementing Ghadul Bashar ethics in 

the midst of a social media ecosystem dominated by visual exposure and algorithmic logic. 

The practice of maintaining one's view is no longer in a neutral moral space, but in a digital 

system that actively shapes visual consumption patterns through algorithmic exposure 

mechanisms and engagement-driven architecture. This condition puts individuals in a 

paradoxical position, where the demand as a moral agent based on shari'a values is faced 

with the pressure of technological systems that tend to weaken the capacity for self-control. 

The findings of the study indicate that Generation Z's understanding of Ghadul Bashar is in a 

transitional phase, from a literal interpretation to a more contextual meaning. Despite efforts 

to adapt to digital practices, the internalization of holistic values that include visual, cognitive, 

and spiritual dimensions has not been optimally formed. This shows that there is a gap 

between normative knowledge and actual practice in everyday digital life. This study 

identifies that the challenges of implementing Ghadul Bashar are multidimensional, 

including the dominance of algorithms, automatic scrolling behavior, normalization of visual 

culture, social pressures such as Fear of Missing Out (FOMO), and limitations of digital 

literacy based on Islamic values. These factors not only work separately but also interact with 

each other in forming a complex digital ecosystem that is difficult for individuals to fully 

control. Theoretically, this study emphasizes the need to expand the Islamic ethical 

framework from an individual normative approach to a more contextual and structural 

approach by considering the dynamics of socio-technical systems. Practically, this study 

recommends strengthening integrative Islamic digital literacy, increasing reflective 

awareness through muhasabah practices, optimizing technological control features, and 

developing a supportive digital community ecosystem. Thus, the implementation of Ghadul 

Bashar in the digital age cannot be solely imposed on individual capacity, but requires an 

adaptive and critical collective response to the technological structures that shape digital 

behavior. 
 

Acknowledgments 

The authors express their sincere gratitude to Universitas Muhammadiyah Surakarta and 

Jamia Millia Islamia for academic support and research facilities. Appreciation is also 

extended to student respondents for their active participation, as well as colleagues who 

provided constructive feedback. The support of families has been an essential source of 

motivation in completing this research optimally and on time. 

 
Author's Contributions 

Moch Risyad Abdillah contributed to conceptualization, data collection, and drafting the 

initial manuscript. Ahmad Nurrohim was responsible for methodology, data analysis, and 

substantive revisions. Mohd Rab provided academic supervision, theoretical validation, and 

final manuscript refinement. All authors actively participated in discussions, interpretation of 

findings, and approved the final version of the article for publication. 



 

Solo International Collaboration and Publication of Social Sciences and Humanities 

Vol.4, No.2, 2026, pp. 731-742 

   

 

   

 

E-ISSN: 2988-3512 

Copyright ⓒ 2026 Authors 

Conflicts of Interest 

The authors declare that this research was conducted in the absence of any conflicts 

of interest, whether financial or non-financial. There are no personal, institutional, or 

commercial relationships that could influence the objectivity of this study . All research 

processes, analysis, and writing were carried out independently, adhering to principles 

of academic integrity and established scientific ethics. 
 

REFERENCES 

[1] D. Jayanti, “Pengaruh Etika Islam Terhadap Pergaulan Lawan Jenis Pada Mahasiswa Fakultas 

Agama Islam Angkatan 2015 Universitas Muhammadiyah Yogyakarta,” G-Couns J. Bimbing. 

Dan Konseling, vol. 4, no. 2, pp. 56–71, Jun. 2020, https://doi.org/10.31316/g.couns.v4i2.813. 

[2] T. Faizin, “Konstruksi Masyarakat Ideal: Tinjauan Tafsir terhadap Ayat-Ayat Etika dan 

Kerukunan Sosial,” Encommunication J. Commun. Stud., vol. 3, no. 2, pp. 121–158, Jan. 2026, 

https://doi.org/10.71036/ejcs.v3i2.434. 

[3] P. N. Nabila, “Analisis Hukum Ikhtilath dalam Al- Qur ’ an Pendahuluan Islam dikenal sebagai 

agama yang mengatur seluruh aspek kehidupan,” Qudwah Qur’aniyah  J. ilmu Al-Qur’an dan 

Tafsir, vol. 2, no. 1, pp. 30–31, 2024, https://doi.org/10.30631/qudwahquraniyah.v2i1.2408. 

[4] T. Nurhidayati and M. N. Rofiq, “Implikasi Hijab Terhadap Pendidikan Akhlaq,” Falasifa, pp. 

162–181, 2015, https://doi.org/10.36835/falasifa.v11i2.449. 

[5] K. A. Dave, M. Z. Ashfaque, T. T. Nidha, M. Aftab, S. Kazim, and K. P. J. Mukthar, “Effect of 

Social Media Fatigue on Purchasing Decisions with Reference to Gen-Z Consumers,” Stud. Big 

Data, vol. 159, pp. 399–413, 2024, https://doi.org/10.1007/978-3-031-71213-5_35. 

[6] E. R. W. Purnamasari, A. J. Abonalla, M. Ochoa, M. A. Nery, M. Santos, and E. A. Estiva, 

“Biopsychosocial health status of Indonesian student nurses on the new normal, Jakarta, 

Indonesia,” Front. Nurs., vol. 13, no. 1, pp. 115–120, 2026, https://doi.org/10.2478/FON-2026-

0013. 

[7] N. Muttaqiin, R. A. Rasyid, and A. Chusnaini, “Factors that influence investment decisions 

among Gen Z in Indonesia,” in AIP Conference Proceedings, M. M.F.F. and S. I., Eds., 

American Institute of Physics, 2026. https://doi.org/10.1063/5.0309202. 

[8] A. Takeuchi, S. Jin, T. Kiuchi, and M. Murakami, “Are There Common Characteristics and 

Adjustment Processes among Gen Z?” Malaysian J. Med. Sci., vol. 32, no. 1, pp. 197–199, 2025, 

https://doi.org/10.21315/mjms-12-2024-974. 

[9] C. A. Dewi, P. Pahriah, and A. Purmadi, “The Urgency of Digital Literacy for Generation Z 

Students in Chemistry Learning,” Int. J. Emerg. Technol. Learn., vol. 16, no. 11, pp. 88–103, 

2021, https://doi.org/10.3991/ijet.v16i11.19871. 

[10] Nurhilalia, “Consumer Perceptions of Influencer Authenticity: A Sharia Economic Law 

Perspective on Generation Z,” Mawaddah J. Huk. Kel. Islam, vol. 3, no. 2, pp. 490–506, 2025, 

https://doi.org/10.52496/mjhki.v3i2.73. 

[11] N. Faizah, A. F. Bakti, Y. Rahman, and J. M. Muslimin, “Systematic Literature Review: Social 

Media Usage in Generation Z from the Perspective of Digital Ethics and Islamic Ethics,” in 2024 

12th International Conference on Cyber and IT Service Management, CITSM 2024, Institute of 

Electrical and Electronics Engineers Inc., 2024. 

https://doi.org/10.1109/CITSM64103.2024.10775411. 

[12] M. Sharma, D. Kaushal, and S. Joshi, “Adverse effect of social media on generation Z users’ 

behavior: Government information support as a moderating variable,” J. Retail. Consum. Serv., 

vol. 72, 2023, https://doi.org/10.1016/j.jretconser.2023.103256. 

[13] M. Takdir, “Moderation reasoning based on religious literacy to prevent radicalisation among 

interfaith Generation Z in Indonesia,” Int. Stud. Cathol. Educ., 2025, 

https://doi.org/10.1080/19422539.2025.2568712. 

[14] R. H. Kusumaningtyas, S. D. Putri, N. A. Hidayah, and E. Rustamaji, “The Influence of 

Perceived Enjoyment on Generation Z’s Intention to Consume Religious Content: an Ecm 

https://doi.org/10.31316/g.couns.v4i2.813
https://doi.org/10.71036/ejcs.v3i2.434
https://doi.org/10.30631/qudwahquraniyah.v2i1.2408
https://doi.org/10.36835/falasifa.v11i2.449
https://doi.org/10.1007/978-3-031-71213-5_35
https://doi.org/10.2478/FON-2026-0013
https://doi.org/10.2478/FON-2026-0013
https://doi.org/10.1063/5.0309202
https://doi.org/10.21315/mjms-12-2024-974
https://doi.org/10.3991/ijet.v16i11.19871
https://doi.org/10.52496/mjhki.v3i2.73
https://doi.org/10.1109/CITSM64103.2024.10775411
https://doi.org/10.1016/j.jretconser.2023.103256
https://doi.org/10.1080/19422539.2025.2568712


 

 

Solo International Collaboration and Publication of Social Sciences and Humanities 

Vol.4, No.2, 2026, pp. 731-742 

   

 

   

 

E-ISSN: 2988-3512 

Copyright ⓒ 2026 Authors 

Model,” in 2025 13th International Conference on Cyber and IT Service Management, CITSM 

2025, Institute of Electrical and Electronics Engineers Inc., 2025, pp. 1–5. 

https://doi.org/10.1109/citsm67730.2025.11291236. 

[15] M. M. Solihin, “Analysis of student information literacy in State Islamic Religious Universities,” 

Rec. Libr. J., vol. 10, no. 2, pp. 331–345, 2024, https://doi.org/10.20473/rlj.V10-I2.2024.331-

345. 

[16] S. Hanna, S. U. Masruroh, Amrin, D. A. Ningrum, and H. B. Suseno, “Adopting Cryptocurrency 

Apps from a Sharia Perspective: The Readiness of Generation Z Muslims in the Digital 

Technology Era,” Samarah, vol. 10, no. 1, pp. 105–129, 2026, 

https://doi.org/10.22373/sjhk.v10.i1.29702. 

[17] A. A. Mekarisce, “Teknik Pemeriksaan Keabsahan Data pada Penelitian Kualitatif di Bidang 

Kesehatan Masyarakat,” JJurnal Ilm. Kesehat. Masy.  Media Komun. Komunitas Kesehat. Masy., 

vol. 12, no. 3, pp. 145–151, 2020, https://doi.org/10.52022/jikm.v12i3.102. 

[18] A. Prayogi, “Pendekatan Kualitatif dalam Ilmu Sejarah: Sebuah Telaah Konseptual,” Hist. 

Madania J. Ilmu Sej., vol. 5, no. 2, pp. 240–254, 2021, https://doi.org/10.15575/hm.v5i2.15050. 

[19] A. Sholikhah, “Statistik Deskriptif Dalam Penelitian Kualitatif,” KOMUNIKA J. Dakwah dan 

Komun., vol. 10, no. 2, pp. 342–362, 2016, https://doi.org/10.24090/komunika.v10i2.953. 

[20] M. Mulyadi, “Penelitian Kuantitatif Dan Kualitatif Serta Pemikiran Dasar Menggabungkannya,” 

J. Stud. Komun. dan Media, vol. 15, no. 1, p. 128, 2013, 

https://doi.org/10.31445/jskm.2011.150106. 

[21] Y. T. B. Tacoh, “Perspektif Mahasiswa Terhadap Pendekatan Pedagogi Spiritual Dalam 

Pembelajaran Daring,” Perspekt. Ilmu Pendidik., vol. 34, no. 2, pp. 67–80, 2020, 

https://doi.org/10.21009/pip.342.1. 

[22] D. Susanto, Risnita, and M. S. Jailani, “Teknik Pemeriksaan Keabsahan Data Dalam Penelitian 

Ilmiah,” J. QOSIM  J. Pendidikan, Sos. Hum., vol. 1, no. 1, pp. 53–61, 2023, 

https://doi.org/10.61104/jq.v1i1.60. 

[23] R. H. Saputro et al., “Gaining Millennial and Generation Z Vote: Social Media Optimization by 

Islamic Political Parties,” Res Mil., vol. 13, no. 1, pp. 323–336, 2023, [Online]. Available: 

https://www.scopus.com/pages/publications/85142019751?origin=resultslist 

[24] J. Juliana, A. S. Limayurid, F. Adirestuty, A. A. Ridlwan, S. A. Rusmita, and S. Ismail, 

“Intention to buy halal food through the ShopeeFood application on Generation Z Muslims,” J. 

Islam. Account. Bus. Res., vol. 16, no. 8, pp. 1349–1369, 2025, https://doi.org/10.1108/JIABR-

04-2023-0120. 

[25] N. W. I. Rahayu et al., “An Islamic point of view of cryptocurrency investment: Generation Z 

fear of missing out (FOMO) and their personal traits as traders,” Edelweiss Appl. Sci. Technol., 

vol. 8, no. 5, pp. 1880–1905, 2024, https://doi.org/10.55214/25768484.v8i5.1920. 

[26] A. Mufid, K. Suryadi, R. Rahmat, and A. Mahpudz, “Defending the nation in the era of 

disruption: Building the character of Gen Z students through technology and character 

education,” Multidiscip. Sci. J., vol. 8, no. 9, 2026, 

https://doi.org/10.31893/multiscience.2026587. 

[27] P. A. Purba and C. Metia, “FOMO in the Digital Age: A Study of Self-Esteem and Social Media 

Effects on North Sumatran Youth,” Ascarya J. Islam. Sci. Cult. Soc. Stud., vol. 5, no. 1, pp. 117–

128, 2025, https://doi.org/10.53754/iscs.v5i1.764. 

[28] M. Miftakhuddin, “Pengembangan Model Pendidikan Agama Islam dalam Membentuk Karakter 

Empati pada Generasi Z,” J. Pendidik. Agama Islam, vol. 17, no. 1, pp. 1–16, 2020, 

https://doi.org/10.14421/jpai.2020.171-01. 

[29] A. M. Putri and A. P. Astutik, “TikTok as a Generation-Z Islamic Religious Learning Media 

During the Covid-19 Pandemic,” J. Pendidik. Agama Islam, vol. 18, no. 2, pp. 273–294, 2021, 

https://doi.org/10.14421/jpai.2021.182-04. 

[30] J. J. P. Latupeirissa and N. M. W. Cistadewi, “Social Media Trends and FoMO Among Gen Z: A 

https://doi.org/10.1109/citsm67730.2025.11291236
https://doi.org/10.20473/rlj.V10-I2.2024.331-345
https://doi.org/10.20473/rlj.V10-I2.2024.331-345
https://doi.org/10.22373/sjhk.v10.i1.29702
https://doi.org/10.52022/jikm.v12i3.102
https://doi.org/10.15575/hm.v5i2.15050
https://doi.org/10.24090/komunika.v10i2.953
https://doi.org/10.31445/jskm.2011.150106
https://doi.org/10.21009/pip.342.1
https://doi.org/10.61104/jq.v1i1.60
https://www.scopus.com/pages/publications/85142019751?origin=resultslist
https://doi.org/10.1108/JIABR-04-2023-0120
https://doi.org/10.1108/JIABR-04-2023-0120
https://doi.org/10.55214/25768484.v8i5.1920
https://doi.org/10.31893/multiscience.2026587
https://doi.org/10.53754/iscs.v5i1.764
https://doi.org/10.14421/jpai.2020.171-01
https://doi.org/10.14421/jpai.2021.182-04


 

Solo International Collaboration and Publication of Social Sciences and Humanities 

Vol.4, No.2, 2026, pp. 731-742 

   

 

   

 

E-ISSN: 2988-3512 

Copyright ⓒ 2026 Authors 

Systematic Literature Review,” Observatorio, vol. 19, no. 3, pp. 159–201, 2025, 

https://doi.org/10.15847/obsobs19320252631. 

[31] K. K. Coker, D. Hale, D. A. AlSaleh, and R. Thakur, “Social media addiction and stress: insights 

from US Facebook and TikTok consumers,” J. Consum. Mark, vol. 42, no. 3, pp. 349–364, 2025, 

https://doi.org/10.1108/JCM-02-2024-6597. 

[32] W. Suryani, I. Lestari, and R. Afwina, “From Scroll to Stroll: The Role of FOMO and Climate 

Advocacy in Shaping Gen Z’s Travel Intentions for Sustainable Tourism Destination,” Int. J. 

Sustain. Dev. Plan., vol. 20, no. 9, pp. 4041–4050, 2025, https://doi.org/10.18280/ijsdp.200933. 

[33] T. Lyngdoh, D. El-Manstrly, and K. Jeesha, “Social isolation and social anxiety as drivers of 

Generation Z’s willingness to share personal information on social media,” Psychol. Mark, vol. 

40, no. 1, pp. 5–26, 2023, https://doi.org/10.1002/mar.21744. 

[34] L. Christin, E. D. Siratan, C. Haposan Pangaribuan, V. Budiyanto, N. Vincent, and F. Krisna, 

“Impact of Social Media Compulsive Use on Impulsive Buying with FOMO and Materialism as 

Mediators,” in Proceedings - 2025 4th International Conference on Creative Communication and 

Innovative Technology: Empowering Transformative MATURE LEADERSHIP: Harnessing 

Technological Advancement for Global Sustainability, ICCIT 2025, Institute of Electrical and 

Electronics Engineers Inc., 2025. https://doi.org/10.1109/ICCIT65724.2025.11167286. 

[35] I. A. Irawan, I. H. Hatta, Y. Dewanti, and Setiarini, “The Analysis of livestream as an 

Intervening Variable in Gen Z,” Int. J. Inf. Eng. Electron. Bus., vol. 18, no. 1, pp. 24–41, 2026, 

https://doi.org/10.5815/ijieeb.2026.01.02. 

[36] I. H. Mafa and C. Chigwedere, “Digital socialisation and self-identity: Psychosocial challenges 

faced by Generation Z adolescent girls while navigating social media platforms,” J. Soc. Dev. 

Afr., vol. 40, no. 1, pp. 62–85, 2025, https://doi.org/10.4314/jsda.v40i1.4. 

[37] C. K. Brazil and M. J. Rys, “Is Smartphone Usage Predicting Fear of Missing Out and Loneliness 

in a Sample From the Generation Z?” in Proceedings of the Human Factors and Ergonomics 

Society, SAGE Publications Inc., 2020, pp. 791–795. 

https://doi.org/10.1177/1071181320641183. 

[38] H. Liu, W. Liu, V. Yoganathan, and V. S. Osburg, “COVID-19 information overload and 

Generation Z’s social media discontinuance intention during the pandemic lockdown,” Technol. 

Forecast. Soc. Change, vol. 166, 2021, https://doi.org/10.1016/j.techfore.2021.120600. 

[39] L. D. Hai and X. Y. Xiong, “Motivations behind Gen Z’s news sharing on social media: a PLS-

SEM study in Vietnam,” Front. Psychol., vol. 16, 2025, 

https://doi.org/10.3389/fpsyg.2025.1604723. 

[40] L. T. T. Nguyen, T. T. Nguyen, and N. T. A. Pham, “Exploring Generation Z’s unsustainable 

purchase intention towards ultra-fast fashion products,” Discov. Psychol., vol. 6, no. 1, 2026, 

https://doi.org/10.1007/s44202-026-00594-x. 

[41] M. M. Ninčević and D. J. Vukelić, “Generation Z and Their Learning in a Digitally Driven 

World,” Didact. Slov. - Pedagos. Obz., vol. 40, no. 3–4, pp. 83–99, 2025, 

https://doi.org/10.55707/ds-po.v40i3-4.200. 

 

 

https://doi.org/10.15847/obsobs19320252631
https://doi.org/10.1108/JCM-02-2024-6597
https://doi.org/10.18280/ijsdp.200933
https://doi.org/10.1002/mar.21744
https://doi.org/10.1109/ICCIT65724.2025.11167286
https://doi.org/10.5815/ijieeb.2026.01.02
https://doi.org/10.4314/jsda.v40i1.4
https://doi.org/10.1177/1071181320641183
https://doi.org/10.1016/j.techfore.2021.120600
https://doi.org/10.3389/fpsyg.2025.1604723
https://doi.org/10.1007/s44202-026-00594-x
https://doi.org/10.55707/ds-po.v40i3-4.200

