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Abstract 

Objective: This study aims to examine halal tourism in Solo Raya as a Sharia-based 

economic system, focusing on the Sheikh Zayed Grand Mosque as a strategic hub for 

religious tourism. It specifically analyzes the legal, business, and sustainability dynamics 

shaping the development of halal tourism in the region. Theoretical framework: This 

research employs an integrated framework of Sharia economic systems, Islamic legal 

governance, and sustainable development, emphasizing the role of Islamic principles 

(maqāṣid al-sharīʿah) in guiding economic activities, ensuring compliance, and promoting 

socio-economic welfare. Literature review: Prior studies highlight halal tourism as a 

growing sector driven by halal certification, Sharia compliance, and religious destinations. 

However, gaps remain in the integration of legal frameworks, business practices, and 

sustainability, particularly in local contexts where regulatory support and public literacy are 

still limited. Method: This study uses a qualitative approach through in-depth interviews, 

field observations, and document analysis. Informants include business actors, visitors, 

local authorities, and stakeholders involved in halal tourism activities surrounding the 

Sheikh Zayed Grand Mosque. Results: The findings reveal that the mosque functions as a 

catalyst for a Sharia-based economic ecosystem, stimulating halal culinary industries, 

Islamic MSMEs, and faith-based tourism services. Nevertheless, critical challenges persist, 

including weak halal standardization, limited regulatory frameworks, and low public 

literacy regarding Sharia compliance and halal tourism practices. Implications: The study 

underscores the importance of strengthening Sharia economic governance through 

collaboration between government institutions, business actors, and halal certification 

bodies to ensure legal compliance, economic inclusivity, and sustainable development 

aligned with the SDGs. Novelty: This research contributes by conceptualizing halal tourism 

as an integrated Sharia-based economic system and highlighting the intersection of legal 

governance, business practices, and sustainability dynamics, with the Sheikh Zayed Grand 

Mosque serving as a central driver in a local Indonesian context. 

https://doi.org/10.61455/jeisr.v2i01.556
https://journal.walideminstitute.com/index.php/jeisr/
mailto:jeisreditor@gmail.com
mailto:1o200249019@student.ums.ac.id
mailto:2ayas25125@gmail.com
mailto:3emantarek123@gmail.com
mailto:4bezibwekiqudrah@gmail.com


 

Journal of Econ-Islamic Law and Society Research 

Vol.2, No.1, 2026, pp. 227-244 

   

 

   

 

E-ISSN: xxxx-xxxx 

Copyright ⓒ 2026 Authors 

 

Keywords: halal tourism, sharia-based economic system, islamic legal governance, sdgs, 

sheikh zayed mosque. 

 

INTRODUCTION 

The rapid growth of halal tourism has positioned it as one of the most dynamic sectors 

within the global Islamic economy. In Indonesia, this development is particularly evident 

in emerging religious destinations such as the Sheikh Zayed Grand Mosque in Solo Raya, 

which has quickly become a prominent attraction for both domestic and international 

visitors. Beyond its architectural and spiritual appeal, the mosque represents a strategic 

node for economic activities rooted in Islamic values, including halal culinary services, 

Muslim-friendly tourism facilities, and the expansion of micro, small, and medium 

enterprises (MSMEs). This transformation signals a shift from conventional tourism toward 

a more integrated model that aligns with Sharia principles and sustainable development 

objectives [1]. 

Despite the increasing attention to halal tourism, existing studies tend to approach the 

topic from fragmented perspectives. Much of the literature focuses on tourism marketing, 

visitor satisfaction, or destination branding, often neglecting the deeper structural 

dimensions of halal tourism as a Sharia-based economic system. In particular, limited 

scholarly work examines how Islamic legal frameworks (fiqh muʿāmalāt) shape business 

practices, regulate halal standards, and ensure ethical compliance in tourism ecosystems. 

Furthermore, the intersection between legal governance, business dynamics, and 

sustainability remains underexplored, especially in local contexts where regulatory 

instruments and institutional coordination are still evolving [2]. 

Another critical gap lies in the insufficient integration of sustainability discourse within 

halal tourism research. While the concept is frequently associated with economic growth 

and religious compliance, its alignment with broader sustainable development goals—such 

as social inclusion, cultural preservation, and community empowerment—has not been 

adequately theorized or empirically demonstrated. In many cases, halal tourism initiatives 

operate without a coherent framework that links Sharia principles with long-term 

environmental and socio-economic sustainability. This gap is particularly evident in regions 

like Solo Raya, where the rapid rise of religious tourism has not always been matched by 

standardized regulations, public literacy, or inclusive economic planning [3].  

Therefore, this study is important as it seeks to reconceptualize halal tourism not merely 

as a sectoral activity, but as a comprehensive Sharia-based economic system that integrates 

legal, business, and sustainability dimensions. By focusing on the Sheikh Zayed Grand 

Mosque as a case study, this research highlights how religious landmarks can function as 

catalysts for ethical economic transformation while also revealing the regulatory and 

practical challenges that must be addressed. Ultimately, this study contributes to advancing 

a more holistic understanding of halal tourism that is normatively grounded, economically 

viable, and socially sustainable [4]. 

The development of halal tourism can be started by conducting a thorough analysis of 

the condition and potential of the tourism component in Solo Raya tourist destinations. 

These components include tourist attractions, accessibility, amenities, and destination 

management or institutions. By analyzing the extent to which these aspects meet Sharia 

principles, such as the availability of halal food, adequate worship facilities, and Muslim-

friendly services, a more focused and effective development strategy can be designed to 

make Solo Raya a superior and competitive halal tourism destination [5]. 

In addition, Tourism is a strategic sector like other economic sectors, which has a 

significant impact on the social, economic, and physical aspects of a region. The 

development of this sector not only increases local economic activity but also contributes 

to job creation, encourages the growth of MSMEs, and accelerates infrastructure 
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development. This is in line with SDG8, which emphasizes the importance of inclusive 

economic growth and the creation of decent jobs for all groups [6]. 

The tourism sector has an important role in the global economy because it contributes 

significantly to job creation, increased community income, and sustainable economic 

growth. Thus, Tourism is considered one of the main sources for the contribution of Gross 

Domestic Product (GDP), especially in developing countries that have cultural and natural 

wealth as tourism assets. This is in line with the Sustainable Development Goals, which 

emphasize the importance of creating adequate jobs, encouraging entrepreneurship, and 

achieving inclusive economic growth. The development of a sustainable tourism sector 

based on local values that not only strengthens the economic structure but also provides 

wider access for the community to engage in fair and equitable economic development [7]. 

Sharia tourism, which is generally known as religious tourism, is an activity that is 

strengthened by various facilities and services according to Sharia regulations. Halal 

tourism is seen as an innovative approach to developing the tourism sector in Indonesia, 

while preserving Islamic culture and values. In several countries, there are currently 

competitions to hold Muslim-friendly and halal tourism. Halal tourism destinations are 

generally tourist destinations as long as they do not conflict with Sharia values and ethics. 

Along with the development of the times in the tourism sector as a whole, sharia tourism is 

increasingly becoming a trend among the public, especially in Indonesia, where the 

majority of the population is Muslim [8]. The halal industry not only caters to Muslim 

consumers who consider halal products to be a primary need, but also attracts the attention 

of non-Muslim consumers thanks to its high quality, cleanliness, and safety standards, 

making it a widely accepted choice by a wide range of [9]. 

Local societies tend to imitate novelties that are considered symbols of modernity, thus 

slowly abandoning their original culture and customs. This triggers a shift in socio-cultural 

values around tourist destinations. In the context of SDG 8, these changes need to be 

managed wisely so that economic growth through the tourism sector continues to pay 

attention to the preservation of local culture and create jobs that support local identity and 

wisdom [10]. 

Sharia business in the field of halal tourism is increasingly in demand, especially in 

Indonesia as a country with a Muslim majority. The increasing demand for tourism services 

and goods that are by Islam, such as halal accommodation, halal food, and places of 

worship, creates a huge opportunity. Even in some countries as halal tourist destinations, 

they need to design strategies to meet the needs of Muslim tourists. This industry is 

becoming a very promising market. Indonesia has achieved global achievements in halal 

tourism in recent years, becoming one of the best halal tourism destinations in the world 

according to the Global Muslim Travel Index (GMTI). This is reflected in the 2019 

Mastercard CrescentRating GMTI Report, which predicts there will be 230 million Muslim 

tourists worldwide by 2026. In line with these predictions, the Global Islamic Economy 

Report estimates that revenue from the global halal tourism sector will increase from $177 

billion in 2017 to $274 billion in 2023. In the initial effort to develop sharia tourism in 

Indonesia, the Ministry of Tourism and Creative Economy has designated 12 provinces as 

sharia tourism destinations, namely: Aceh, West Sumatra, Riau, Lampung, Banten, Jakarta, 

West Java, Central Java, Yogyakarta, East Java, NTB, and South Sulawesi [11],[12]. 

The development of halal tourism in the future is considered very potential and 

promising, along with the increasing need for tourism based on Islamic values. This concept 

is expected to be an increasingly attractive business opportunity for tourism industry 

players. This is in line with SDG 8, as halal tourism contributes to the creation of new jobs, 

encourages entrepreneurship, and supports inclusive and sustainable economic growth [13]. 

Religious tourism is where people are interested or motivated to visit holy places. This 

attraction is further strengthened by the physical conditions and spatial layout of the area, 

thus making the location potentially a sustainable tourist destination. Based on the above, 
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religious tourism is a type of tourism that is closely related to certain beliefs, activities with 

high spiritual value, and is visited by tourists both with certain motivations and in filling 

their free time [14]. 

One of the focuses of religious tourism in this study is the Sheikh Zayed Grand Mosque 

of Solo, a halal tourist destination that is popular among the Muslim community. This 

mosque has its charm because of its unique and magnificent architectural splendor, often 

referred to as a replica of the Sheikh Zayed Grand Mosque in Abu Dhabi. Although Middle 

Eastern in style, the design also incorporates local elements, creating a spiritual and cultural 

experience that visitors can enjoy. The presence of this mosque is a great opportunity to 

increase the potential of halal tourism in the city of Surakarta [15]. Apart from being a 

means of worship, this mosque is also a center for da'wah activities and Islamic education. 

According to Surakarta.go.id, the Islamic Center will be built around the Sheikh Zayed 

Mosque complex in Solo, with the hope of becoming a center for Islamic teaching and 

education. In the upcoming Islamic Center, there will be facilities such as an Al Quran 

Tafsir place, a park, Al Quran Education (TPA), madrasas, as well as an area for the Islamic 

economy that sells halal goods with an area of 8,000 square meters. The Sheikh Zayed 

Grand Mosque is the main building that can accommodate up to 10,000 worshippers, 

equipped with a VIP room, a 20-square-meter library, and a basement provided for ablution 

places for male and female worshippers [16]. 

The principle of sustainability in tourism is crucial to achieving sustainable development 

goals. The concept of sustainable tourism emphasizes a balance between economic, social, 

and environmental aspects, taking into account the needs of all parties involved, including 

tourists, the tourism industry, nature, and local communities.  And it is important to 

maintain a balance between the needs of tourists, the interests of tourism industry players, 

environmental sustainability, and the welfare of local communities, so that the benefits of 

tourism activities can be felt fairly and sustainably by all parties [17]. 

Novelty and Implications. This study offers novelty by reconceptualizing halal tourism 

as an integrated Sharia-based economic system that simultaneously connects Islamic legal 

governance, business practices, and sustainability dimensions. Unlike prior studies that 

treat halal tourism as a sectoral or market-driven activity, this research highlights its 

systemic nature through a local, mosque-centered case, demonstrating how religious 

institutions can function as catalysts for economic transformation. 

The implications emphasize the need for integrated Sharia governance, including 

stronger halal regulation, MSME capacity building, and cross-sector collaboration. This 

model supports inclusive economic growth, enhances legal compliance, and aligns halal 

tourism development with sustainable development goals, particularly in fostering 

community empowerment and long-term socio-economic resilience. 

 

LITERATURE REVIEW 

Halal tourism has been widely discussed as a rapidly growing segment within the global 

Islamic economy. Early studies emphasize its definition as tourism activities that comply 

with Islamic principles, including halal food, prayer facilities, and modest services. 

Scholars argue that halal tourism is not merely a niche market but a comprehensive system 

that integrates religious values into tourism practices. However, these foundational studies 

tend to focus more on conceptual definitions rather than examining halal tourism as an 

integrated economic system grounded in Sharia law [18].   

Subsequent research highlights the economic potential of halal tourism in Muslim-

majority countries such as Indonesia, Malaysia, and the United Arab Emirates. These 

studies demonstrate that halal tourism significantly contributes to GDP growth, job 

creation, and the expansion of MSMEs. The development of halal destinations is often 

associated with increased tourist arrivals and local economic stimulation. Nevertheless, 
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most of this research primarily adopts a macroeconomic perspective, leaving micro-level 

dynamics and legal governance aspects underexplored [19]. 

In the context of Indonesia, several studies have examined halal tourism as part of 

national economic strategy. Researchers emphasize the government's role in promoting 

halal destinations through branding, infrastructure development, and policy support. 

Regions such as Lombok and Aceh are frequently cited as successful examples. However, 

these studies often focus on policy implementation and destination competitiveness, with 

limited attention to the integration of Sharia legal frameworks into tourism governance [20].  

Other scholars have explored the role of religious destinations, particularly mosques, as 

key drivers of halal tourism. Mosques are not only places of worship but also serve as 

cultural and educational centers that attract visitors. Research shows that iconic mosques 

can stimulate surrounding economic activities, including halal culinary businesses and 

souvenir industries. Despite this, there is still a lack of in-depth analysis regarding how 

mosque-based tourism operates within a structured Sharia economic system. From a 

business perspective, studies on halal tourism highlight the importance of halal certification 

and standardization. Certification ensures that products and services meet Islamic 

requirements, thereby increasing consumer trust and market competitiveness. Researchers 

argue that halal certification plays a crucial role in shaping business practices and 

maintaining ethical standards. However, challenges such as inconsistent certification 

processes and limited awareness among business actors remain significant obstacles [21]. 

In terms of Islamic legal perspectives, a number of studies have begun to address the role 

of fiqh muʿāmalāt in regulating economic activities within halal tourism. These works 

emphasize principles such as transparency (shiddiq), trust (amanah), and fairness (‘adl). 

Islamic law is seen as a guiding framework that ensures ethical conduct and prevents 

exploitation. Nevertheless, the application of these principles in real tourism contexts is 

often not systematically examined, creating a gap between theory and practice [22]. 

Sustainability has also emerged as an important theme in halal tourism research. Scholars 

link halal tourism with sustainable development by highlighting its potential to promote 

environmental responsibility, cultural preservation, and social inclusion. Some studies 

argue that Islamic values inherently support sustainability through concepts such as 

stewardship (khalifah) and balance (mizan). However, empirical evidence demonstrating 

the integration of sustainability principles into halal tourism practices is still limited [23].  

Sustainability has also emerged as an important theme in halal tourism research. Scholars 

link halal tourism with sustainable development by highlighting its potential to promote 

environmental responsibility, cultural preservation, and social inclusion. Some studies 

argue that Islamic values inherently support sustainability through concepts such as 

stewardship (khalifah) and balance (mizan). However, empirical evidence demonstrating 

the integration of sustainability principles into halal tourism practices is still limited [24]. 

Another stream of research focuses on community empowerment within halal tourism 

ecosystems. These studies show that local communities can benefit from tourism through 

employment opportunities, entrepreneurship, and cultural promotion. MSMEs, in 

particular, play a vital role in providing halal products and services. Despite these positive 

impacts, challenges such as unequal benefit distribution and lack of capacity building are 

frequently reported. Recent studies have begun to examine the challenges facing halal 

tourism development, including regulatory gaps, limited infrastructure, and low public 

literacy. Researchers highlight the need for stronger institutional frameworks and better 

coordination among stakeholders. In many cases, the absence of clear legal guidelines and 

enforcement mechanisms hinders the effective implementation of halal tourism standards 

[25]. 

Overall, the existing literature demonstrates that halal tourism is a multidimensional 

phenomenon involving economic, social, and religious aspects. However, there remains a 



 

Journal of Econ-Islamic Law and Society Research 

Vol.2, No.1, 2026, pp. 227-244 

   

 

   

 

E-ISSN: xxxx-xxxx 

Copyright ⓒ 2026 Authors 

significant gap in understanding halal tourism as an integrated Sharia-based economic 

system that connects legal governance, business practices, and sustainability. This study 

seeks to address this gap by providing a holistic analysis within the context of the Sheikh 

Zayed Grand Mosque in Solo Raya, thereby contributing to a more comprehensive and 

contextualized understanding of halal tourism development [26]. 

 

METHODOLOGY 

This study employs a qualitative research design with a descriptive–analytical approach 

to explore halal tourism as a Sharia-based economic system, focusing on the Sheikh Zayed 

Grand Mosque in Solo Raya. A qualitative method is considered appropriate because this 

research seeks to understand social phenomena, institutional practices, and legal–economic 

dynamics in their natural context. The study emphasizes how halal tourism operates not 

only as a tourism activity but also as an integrated system involving Sharia compliance, 

business practices, and sustainability dimensions. The descriptive approach is used to 

portray empirical conditions in the field, while the analytical aspect aims to interpret the 

relationships between legal frameworks, economic activities, and socio-cultural impacts. 

This approach allows the researcher to capture the complexity of interactions among 

stakeholders and to identify both opportunities and challenges in developing a Sharia-based 

tourism ecosystem. 

Data collection was conducted through multiple techniques to ensure depth and validity. 

First, field observations were carried out in the area surrounding the mosque to examine 

tourism activities, business practices, and supporting facilities related to halal services. 

Second, in-depth interviews were conducted with key informants, including mosque 

administrators, local government representatives, tourism actors, MSME entrepreneurs, 

and visitors. These interviews explored perceptions, experiences, and evaluations regarding 

halal tourism practices, legal compliance, and economic opportunities. Third, 

documentation analysis was undertaken by reviewing relevant regulations, policy 

documents, promotional materials, and institutional reports related to halal tourism 

development. In addition, several visitors were selected as respondents to provide insights 

into their experiences, impressions, frequency of visits, and assessment of facilities and 

services. The use of these multiple data sources enables triangulation, thereby enhancing 

the credibility and reliability of the findings. 

 

Figure 1. Research Location at Sheikh Zayed Grand Mosque in Solo 

The data analysis process follows an interactive model consisting of data reduction, data 

display, and conclusion drawing. Initially, collected data were organized, categorized, and 

reduced to focus on key themes such as Sharia legal governance, business dynamics, and 

sustainability practices. The data were then presented in a narrative form to illustrate 

patterns, relationships, and emerging issues in halal tourism development. Finally, 

conclusions were drawn through interpretative analysis by linking empirical findings with 

relevant theoretical frameworks, including Sharia economic principles and sustainable 
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development concepts. Throughout the analysis, particular attention was given to 

identifying gaps between normative expectations and practical implementation. This 

methodological approach enables the study to provide a comprehensive understanding of 

halal tourism as a Sharia-based economic system while offering insights into its legal, 

economic, and social implications in the context of Solo Raya [27], [28].  

 

RESULTS AND DISCUSSION 

In this study, the author focuses on the development of halal tourism in the city of Solo 

Raya by making the Sheikh Zayed Grand Mosque the center of the phenomenon to examine 

opportunities and challenges in the development of sharia business. This mosque is not only 

an architectural icon and a destination for worship for Muslims, but also serves as a magnet 

for local economic growth based on Islamic values. The development of halal tourism in 

Solo Raya shows a very significant change in building a tourism industry that is by global 

trends and the needs of Muslim tourists. The most prominent aspect is the presence of the 

Sheikh Zayed Grand Mosque in Surakarta, not only as a center of worship, but as a form of 

cultural cooperation between the two countries, as a strong religious tourism attraction 

[29]–[31].  

This mosque is the center that encourages the development of various other halal tourism 

initiatives. In addition, the Zona KHAS (Halal, Safe, Healthy Culinary) initiative shows 

that solo not only prioritizes the symbolic aspect of halal tourism, but also focuses on the 

substance of services that are in line with Sharia principles and food safety. The 

development of halal tourism in Solo Raya is not only symbolic, but also reflects the 

direction of structured and measurable development. The regional government uses the 

cultural wealth and local religion as a basis to build the image of Solo as a friendly 

destination for Muslim tourists, both from within the country and abroad. 

This study took samples with direct interviews with three categories of respondents: 

tourists from outside Java, local tourists from Solo Raya, and traders around the mosque 

area. 

Table 1. Tourists from Outside Java 

No Sources Question Responses 

1. Great Have you ever visited the 

Sheikh Zayed Grand 

Mosque? If so, what 

experience has been the 

most memorable for you? 

Yes, the most memorable 

experience was when 

breaking the fast in the 

month of Ramadan and 

performing tarawih prayers 

there. The atmosphere was 

very peaceful. 

 What do you think about 

the existence of the Sheikh 

Zayed Grand Mosque in the 

community? 

The mosque is quite iconic 

and very similar to the 

original architecture in 

Dubai. This mosque will be 

an interesting place to visit 

for religious tourism in 

Surakarta. 

 How often do you visit 

Sheikh Zayed Grand 

Mosque? 

Quite often, almost 5-6 

times, when visiting the city 

of Solo. 

 What are the facilities at the 

Sheikh Zayed Grand 

Mosque? Is it adequate for 

The facilities in the mosque 

are sufficient; it's just that the 
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the needs of pilgrims and 

visitors? 

parking lot for vehicles still 

needs to be repaired. 

 What is your first 

impression when you see 

the Sheikh Zayed Grand 

Mosque? 

The first impression is very 

impressive due to the beauty 

and splendor of the building, 

as well as the change of 

lights that every minute adds 

to the beauty at night. 

Based on the response from Agung, a visitor who has come to this mosque several times, 

the presence of the Sheikh Zayed Mosque brings a deep religious nuance while pampering 

the eyes with its architectural beauty. The most memorable experience for him was when 

breaking his fast and performing tarawih prayers in the month of Ramadan, where the 

atmosphere of peace and togetherness was very felt. He considers this mosque to be very 

iconic and has a strong appeal, not only as a place of worship, but also as a religious tourist 

destination that reflects the splendor of the original mosque in Dubai. The first impression 

when seeing the building is so profound, especially at night when the change of lights adds 

to the beauty and splendor of the visuals. In terms of facilities, this mosque is very adequate 

to support the needs of worshippers and visitors, although there are still records on the 

availability and management of parking lots that need to be improved to provide more 

comfort. Overall, the Sheikh Zayed Mosque not only reinforces Solo's image as a cultural 

and religious city, but also provides a heart-touching spiritual experience and stunning 

aesthetics for anyone who visits [32], [33]. 

Table 2. Tourists from Outside Java 

No Sources Question Responses 

2. Rachmania Have you ever visited the 

Sheikh Zayed Grand Mosque? 

If so, what experience has been 

the most memorable for you? 

Yes, the Sheikh Zayed 

mosque is a grandiose, 

luxurious, and very artistic 

building. 

 What do you think about the 

existence of the Sheikh Zayed 

Grand Mosque in the 

community? 

There are pros and cons. 

The pros can increase 

income for residents, while 

the cons make the streets 

congested due to the large 

number of visitors. 

 How often do you visit Sheikh 

Zayed Grand Mosque? 

Not too often because of 

the crowd 

 What are the facilities at the 

Sheikh Zayed Grand Mosque? 

Is it adequate for the needs of 

pilgrims and visitors? 

Adequate for visitors 

 What is your first impression 

when you see the Sheik Zayed 

Grand Mosque? 

Very large and luxurious 

The Sheikh Zayed Grand Mosque in Surakarta leaves a strong impression on every 

visitor, including Rachmania, who admires the splendor, luxury, and artistic side of the 

iconic building. He highlighted that the architecture of this mosque is indeed very 

extraordinary, with an impressive design at first glance. However, he also raised a more 

critical view of the social impact of the existence of this mosque. According to him, there 

is a positive side where this mosque can increase the income of residents through economic 
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activities that arise from the crowd of visitors, such as culinary businesses, souvenirs, or 

parking services. On the other hand, Rachmania noted that the dense number of visitors is 

one of the reasons she rarely visits, because it has the potential to cause congestion around 

the mosque location. Even so, he admitted that the facilities available in the mosque are 

quite adequate and able to serve the needs of worshippers and tourists well. This view shows 

that although the Sheikh Zayed Mosque carries high aesthetic value and spiritual function, 

there is still a need for better traffic management and the surrounding area so that the 

benefits of this mosque can be optimally felt by all parties [34], [35]. 

 

Table 3. Tourists from the local Solo Raya 

No Sources Question Responses 

1. Eva Have you ever visited the 

Sheikh Zayed Grand 

Mosque? If so, what 

experience has been the most 

memorable for you? 

Yes, at that time, I stopped 

by to pray duzur only 

because I happened to pass 

by the Sheikh Zayed 

mosque. 

 What do you think about the 

existence of the Sheikh 

Zayed Grand Mosque in the 

community? 

The existence of this 

mosque for the people of 

Solo is one of the latest 

religious attractions in the 

city of Solo, and a 

destination for foreign 

tourists to come to Solo. So 

that it becomes jammed 

because there are many 

visitors 

 How often do you visit 

Sheikh Zayed Grand 

Mosque? 

Not often because many 

tourists arrive. 

 What are the facilities at the 

Sheikh Zayed Grand 

Mosque? Is it adequate for 

the needs of pilgrims and 

visitors? 

Enough for the visitors, but 

parking is difficult as 

visitors are overflowing. 

 What is your first impression 

when you see the Sheik 

Zayed Grand Mosque? 

Majestic and Luxurious as 

seen from the building 

The Sheikh Zayed Grand Mosque in Surakarta further affirms its position as a new 

religious tourism destination that attracts public attention, including Eva, a visitor who had 

stopped by to perform the dzuhur prayer when passing through the area. Although her visit 

was short, Eva was deeply impressed by the mosque building, which she considered very 

magnificent and luxurious. He sees that the existence of this mosque has a positive impact 

as a religious tourism magnet that can attract many tourists from outside the region to come 

to the city of Solo. However, as some other residents viewed, Eva also highlighted the other 

side of the crowded visitors, namely the congestion that often occurs around the mosque 

location, which makes her reluctant to come often. Regarding facilities, he assessed that in 

general, this mosque is adequate in serving the needs of worshippers and tourists, although 

the availability of parking space is a separate record because it is not proportional to the 

surge in the number of visitors. This response reflects that although the Sheikh Zayed 

Mosque brings beauty, value, and great potential in boosting the religious tourism sector, it 
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is still necessary to arrange and manage the surrounding environment comprehensively so 

that its existence can provide comfort for all parties [36], [37]. 

Table 4. Traders Around the Mosque 

No Sources Question Responses 

1. Mrs. Tuti How does this mosque affect 

MSME actors? 

 For this, economic influence 

is very helpful, because in 

the past, in this area it was an 

ordinary village, and 

suddenly there was a mosque 

which was very influential 

for the surrounding 

community, as a trader. 

 How are the facilities at the 

Sheikh Zayed Grand Mosque 

for MSMEs in the vicinity? 

It is also quite adequate for 

local traders, even though the 

parking space is a little 

lacking, and the mosque 

always makes it easier for 

traders because it is managed 

by the community around the 

village.  

 Where are the customers 

coming from? And are there 

any obstacles as long as you 

sell around the mosque? 

Customers come from 

anywhere. I don't know 

where they come from, but 

for customers who are 

cameramen, mosque 

employees, and parking 

attendants. For obstacles, if it 

rains, visitors and sales do 

not run out, and business 

capital decreases. 

 Does the existence of the 

Sheikh Zayed Mosque 

increase the number of 

buyers or business turnover? 

Income can be said to be 

enough for this year to 

survive, very different from 2 

years ago. The initial 

opening of this mosque was 

very skyrocketing and very 

fulfilling. 

 What are your hopes for the 

existence of the Zayed 

mosque in the long term? 

We always want to have a lot 

of visitors who come to the 

mosque, not only at certain 

times. 

Based on an interview with one of the MSME traders around the Sheikh Zayed Grand 

Mosque, Mrs. Tuti, the author observed that the existence of this mosque has a significant 

economic impact on the local community, especially for those who previously lived in 

ordinary village environments. Mrs. Tuti stated that before the mosque was built, this area 

did not have a strong economic attraction. But since the mosque came along, many residents 

have started opening small businesses such as food, beverages, and other services that create 

new economic opportunities that did not exist before. Regarding facilities that support 

MSME activities, according to Mrs. Tuti, it is adequate, especially the direct involvement 

of the village association in managing the activities of traders, although the note is about 
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the lack of parking space, which can affect the comfort of visitors. Mrs. Tuti admitted that 

they (customers) come from various circles, although the most frequent interactions are 

with cameramen, mosque employees, and parking attendants. And the weather is one of the 

important factors that affect the success of sales. When it rains, the number of visitors drops 

significantly. Business turnover also experienced a high spike when the mosque was 

opened, enough to meet the needs of life properly. However, in the last 2 years, Mrs. Tuti 

admitted that indeed turnover has experienced a temporary economic surge, which needs to 

be balanced with a long-term strategy so that business sustainability is maintained. And 

finally, Mrs. Tuti hopes that the number of mosque visitors will remain consistent 

throughout the year, not just crowded at certain times. This hope reflects the dependence of 

MSME actors on the flow of tourist visits, so that the sustainability of the local economy is 

closely related to its function as an active and dynamic religious destination [38], [39]. 

Based on the results of direct interviews with several speakers, the Sheikh Zayed Grand 

Mosque in Surakarta has become a new symbol of religious tourism that attracts people and 

tourists from various regions. The three admitted that this mosque presents a very 

magnificent, luxurious, and artistic architecture, making it not only a place of worship but 

also a tourist attraction that strengthens the religious image of the city of Solo. Personal 

experiences such as tarawih prayers during Ramadan, stopping by for Dzuhr prayers, or 

simply admiring the beauty of the building show that this mosque gives a deep spiritual and 

aesthetic impression to visitors. 

However, behind its splendor, the speakers also raised the challenges that arise from the 

explosion in the number of visitors, such as traffic congestion and limited parking spaces. 

Although the facilities inside the mosque are generally considered quite adequate and 

comfortable for worshippers, technical problems outside the mosque area are an important 

note for better management. Interestingly, they also see a positive economic side, where the 

crowd of visitors helps to revive the local business sector, such as culinary, souvenirs, and 

parking services [40], [41]. 

Overall, these interviews show that the existence of the Sheikh Zayed Grand Mosque 

has a dual impact as a proud spiritual icon and modern architecture, as well as a driver of 

religious tourism and the local economy. However, for this function to run optimally and 

sustainably, it is necessary to rearrange traffic, public facilities, and manage the 

environment around the mosque in an integrated manner. With this step, the Sheikh Zayed 

Mosque will not only continue to be the pride of the people of Solo, but also a religious, 

orderly, and meaningful destination for all visitors. 

The existence of the Sheikh Zayed Grand Mosque in Surakarta opens up strategic 

opportunities for the development of micro, small, and medium enterprises (MSMEs) in the 

halal economic sector. The mosque attracts Muslim tourists and creates a huge market 

potential for sharia-based products, such as halal culinary, Islamic souvenirs, and religious 

tour guide services. Opinion as the Takmir of the Sheikh Zayed Solo Grand Mosque stated 

that the visitor capacity can be 10,000 worshippers, and Weekday mosque visitors of 8,000-

10,000 visitors every month, especially the increase on weekends and religious holidays, 

provides an important momentum for local MSME actors to expand the market, improve 

product quality, and develop innovations by Islamic values. This proves that the economic 

potential of halal tourism is not only spiritual, but also has a real impact on the growth of 

MSMEs. For this development to become a trend, there needs to be support through 

regulations, mentoring, and continuous education, by emphasizing Islamic values, 

consumer literacy, and strengthening Sharia business actors. Solo, as a cultural city with an 

Islamic heritage, such as the Mataram Palace, has a tourist attraction that has long attracted 

Muslim tourists. This is a great opportunity that must continue to be maintained and 

improved [42].  

The main challenges in the development of sharia businesses around the Sheikh Zayed 

Grand Mosque are the low conceptual understanding and lack of systemic support for 



 

Journal of Econ-Islamic Law and Society Research 

Vol.2, No.1, 2026, pp. 227-244 

   

 

   

 

E-ISSN: xxxx-xxxx 

Copyright ⓒ 2026 Authors 

sharia-based economic practices. Many local MSMEs do not have sufficient access to 

Sharia entrepreneurship training, so they tend to manage their businesses with a pragmatic 

and short-term approach, without a long-term strategy based on comprehensive Islamic 

principles. In addition, the supporting infrastructure for halal businesses is still limited; 

there is no special zone for halal-certified MSMEs, minimal promotion of sharia products, 

and a lack of regulations that support the formation of a halal tourism ecosystem around 

mosques. Some observers also noted a discrepancy between the increasing number of 

tourists and the readiness of local communities to provide professional, standardized, and 

sustainable halal services. This situation is exacerbated by low halal literacy among tourists, 

which has an impact on fluctuations in demand for Sharia-based products and services [43], 

[44]. 

Without a strategic approach that involves collaboration between mosque managers, 

local governments, certification bodies, and local business actors, the development of sharia 

businesses in the Sheikh Zayed Grand Mosque area risks not developing optimally. If 

managed properly, this region has great potential to support the achievement of SDG 8 

Decent Work and Economic Growth. Strengthening the halal tourism ecosystem around 

mosques can create decent jobs, empower local MSMEs, and increase economic 

productivity based on Islamic values. Therefore, planned and collaborative interventions 

are essential to realize inclusive and sustainable economic growth in the sharia tourism 

sector. 

The main problem in the development of sharia-based religious tourism around the 

Sheikh Zayed Grand Mosque lies in the government's strategic role, which is not optimal. 

Although there is a great opportunity to encourage the sharia economy through policies, 

incentives, and MSME coaching in line with SDG 8, which emphasizes decent job creation 

and inclusive economic growth, its implementation is still weak. The lack of synergy 

between sectors and the absence of a holistic policy cause this potential to be exploited to 

the fullest. The government also faces the challenge of maintaining a balance between the 

function of mosques as places of worship and centers of economic activity. Therefore, the 

policies taken need to be able to encourage economic growth without neglecting religious 

values and the sacredness of the worship space [45]–[47].  

According to the researcher's point of view, the use of religious tourism destinations has 

had a positive impact on the surrounding community, but it can also hurt tourists if there is 

an act of commercialization by the community. The reciprocal impact of this religious 

tourism icon has a great influence on tourists and local communities, one of which is the 

decrease in the number of visitors. Therefore, policies are needed that can open up the 

potential for the use of religious tourism, such as promoting tourism icons through various 

media. With this policy, it is hoped that it will increase the interest of tourists to visit this 

mosque. 

As is known, the front door of the Sheikh Zayed Grand Mosque is in front of a non-

Muslim place of worship, namely the church (GPIA), and some areas around the church are 

used as resting and parking places for mosque visitors. This condition reflects the high 

tolerance between religious communities in the city of Surakarta, which is known as one of 

the most tolerant cities in Indonesia. Initially, the existence of these two adjacent places of 

worship caused a debate, especially regarding congestion and limited parking spaces. 

However, through dialogue between the mosque and church administrators, a joint solution 

was reached in the form of cooperation in parking arrangements: sterile land during church 

worship on Saturday and Sunday, and land sharing on weekdays. This collaboration is a 

tangible proof of harmony, mutual respect, and support between well-established religious 

communities. 

In line with the values of Islamic teachings, the development of tourism, especially sharia 

tourism, should not only focus on economic and entertainment aspects but should also serve 

as a means to promote morality, ethics, and spiritual values. In the concept of Islamic 
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tourism, manners and morals are the basis for every tourism activity, including social 

interaction, economic transactions, and respect for the local environment and culture. 

Therefore, tourist destinations that apply sharia principles must be able to become an 

educational and inspirational space that strengthens religious awareness, as well as 

maintains the sanctity of Islamic values in modernity and commercialization. The 

importance of building a tourism ecosystem that is not only economically productive, but 

also socially and ethically responsible. The development of ethical sharia-based tourism 

can create more decent and dignified job opportunities, especially for local communities 

involved in the provision of halal services, Islamic education, and cultural activities by 

sharia [48], [49].  

The halal travel industry, or halal tourism, contributes directly to the achievement of 

SDG 8, which is related to decent work and sustainable economic growth. By integrating 

Islamic values in practice, the sector is showing significant global economic growth. Every 

opening of halal tourist destinations also encourages economic activities involving various 

parties, ranging from trade in goods and services to job creation, so that it functions as an 

inclusive and ethical driver of the local economy [50]. 

Halal tourism has the strategic potential to create new jobs that are decent and 

sustainable, especially in supporting sectors such as sharia hospitality, halal culinary, si 

transportation, tour guide services, and MSME products based on Islamic values. In 

addition to opening up business opportunities, halal tourism also contributes to increasing 

the income of local communities through strengthening the community-based economy. 

This is in line with Sustainable Development Goal (SDG) 8, which emphasizes the 

importance of inclusive economic growth, increased labor productivity, and job creation 

that supports social well-being in a sustainable manner [51]. 

There are several reasons why halal tourism is so profitable in Indonesia, including a 

proportionally rapid increase in the number of Muslim populations, a significant increase 

in middle-class income among Muslims, as well as the large number of young Muslims 

who like to travel. In addition, easy access to tourism information, friendly facilities, and 

satisfactory services also contribute. There are also many exciting travel options during the 

month of Ramadan, and the rapid growth of the travel business to meet the needs of tourists 

[52]. 

The tourism sector has shown significant growth in recent decades, even exceeding the 

pace of expansion of the manufacturing sector in many countries. This development 

includes diversifying tourism types such as ecotourism, cultural tourism, and halal tourism 

that can reach various levels of society and regions, including rural and remote areas [53]. 

This condition shows that tourism plays a strategic role in encouraging more equitable and 

equitable economic growth. In line with SDG 8 Decent Work and Economic Growth, the 

tourism sector contributes to the creation of decent jobs, increased productivity of local 

communities, and the empowerment of micro and medium enterprises. In addition, 

sustainably managed tourism can foster creative economy innovation and growth that is not 

only profit-focused, but also rooted in cultural values and local wisdom [54], [55].   

 

Analysis 

The findings of this study demonstrate that halal tourism in Solo Raya is experiencing a 

gradual yet notable shift from a predominantly conventional tourism framework toward a 

more structured Sharia-based economic system. Despite this progress, the transformation 

remains partial and lacks full institutional maturity. A key driver of this development is the 

presence of the Sheikh Zayed Grand Mosque, which functions not only as a religious 

landmark but also as a socio-economic catalyst. The mosque attracts a growing number of 

visitors, thereby stimulating local economic activities and creating opportunities for 

surrounding communities. This dual role illustrates how religious infrastructure can 

effectively integrate spiritual engagement with economic development, particularly by 
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encouraging the expansion of halal-oriented micro, small, and medium enterprises 

(MSMEs) and related service sectors. 

Nevertheless, the study identifies a clear disconnect between the theoretical foundations 

of Sharia principles and their actual implementation in practice. While core Islamic values 

such as fairness, transparency, and adherence to halal standards are generally acknowledged 

by stakeholders, they are not yet fully embedded within formal business operations. A 

significant number of MSMEs continue to operate informally, often without standardized 

halal certification or regulatory oversight. This reflects both limited enforcement of legal 

frameworks and insufficient access to institutional support systems. Consequently, the 

growth of halal tourism in Solo Raya appears to be driven more by consumer demand and 

market trends than by a cohesive and well-regulated Sharia governance structure. 

From a sustainability standpoint, the current trajectory of development raises additional 

concerns. The focus tends to lean toward immediate economic benefits rather than long-

term strategic planning. Challenges such as inadequate infrastructure, increasing traffic 

congestion, and the unequal distribution of economic gains indicate a lack of 

comprehensive policy coordination among relevant stakeholders. These issues highlight the 

need for a more integrated and forward-looking approach to development. 

In this context, halal tourism in Solo Raya should be viewed as an evolving system that 

is still in the process of consolidation. To fully realize its potential as an inclusive and 

resilient Sharia-based economic model, stronger alignment is required between legal 

regulations, institutional capacity, business practices, and sustainability strategies. Only 

through such integration can halal tourism achieve balanced growth that is both 

economically viable and consistent with Sharia principles. 

 

CONCLUSION 

This study concludes that halal tourism in Solo Raya reflects an emerging transformation 

toward a Sharia-based economic system, in which legal governance, business practices, and 

sustainability dimensions are interconnected but not yet fully integrated. The presence of 

the Sheikh Zayed Grand Mosque has functioned as a strategic catalyst for this 

transformation by attracting significant flows of religious tourists and stimulating economic 

activities rooted in Islamic values. This dynamic is evident in the growth of Sharia-oriented 

MSMEs, the diversification of halal products and services, and the increasing participation 

of local communities in tourism-related businesses. These developments indicate that halal 

tourism in this context is no longer limited to religious travel, but is evolving into a broader 

economic ecosystem with the potential to support inclusive growth. However, the findings 

also reveal that the development of this Sharia-based economic system remains constrained 

by several structural challenges. From a legal perspective, the lack of comprehensive 

regulatory frameworks and weak enforcement of halal certification standards hinder the 

establishment of a fully compliant system. Many business actors still operate without 

formal halal certification, reflecting gaps in legal awareness and institutional support. From 

a business standpoint, although opportunities are expanding, the capacity of MSMEs to 

maintain consistent quality, standardization, and competitiveness remains limited. In terms 

of sustainability, the integration of Islamic economic principles with long-term social and 

economic development goals has not yet been systematically realized. These issues indicate 

a disconnect between the normative ideals of Sharia economics and their practical 

implementation in the field. Furthermore, the absence of strong coordination among key 

stakeholders—including government institutions, religious authorities, and business 

actors—contributes to fragmented policy implementation. Sectoral approaches to tourism, 

economic development, and religious affairs often operate independently, resulting in 

inefficiencies and limiting the potential for building a cohesive halal tourism ecosystem. 

Without a unified governance framework, halal tourism risks being reduced to symbolic or 

market-driven practices rather than functioning as a comprehensive Sharia-based system. 

Therefore, this study emphasizes the need to strengthen Sharia economic governance 
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through integrated policies, improved halal literacy, and institutional collaboration. The 

Sheikh Zayed Grand Mosque should be positioned not only as a religious landmark but also 

as a central hub for developing a sustainable and inclusive Sharia-based economic 

ecosystem. By aligning legal structures, business practices, and sustainability objectives, 

halal tourism in Solo Raya can move beyond a temporary trend and become a resilient 

model of Islamic economic development that contributes meaningfully to community 

welfare and long-term sustainability. 

 

Acknowledgments 

The authors express their sincere appreciation for the academic support that contributed 

to the completion of this research. They particularly acknowledge the Faculty of Law at 

Zagazig University, the Department of Islamic Economic Law at Universitas 

Muhammadiyah Surakarta – Indonesia, the Faculty of Law at Tanta University, and the 

Islamic University in Uganda for providing a supportive scholarly environment in the fields 

of Sharia, law, and economics. 

 

Author Contribution 

Muhammad Davi Arham contributed to the conceptualisation of the study, research 

design, literature review, data analysis, and manuscript drafting. Aya Said provided 

theoretical guidance, supervised the research framework, and critically reviewed the 

manuscript to ensure academic rigour and Sharia compliance. Eman Tarek contributed to 

the legal analysis, interpretation of findings, and refinement of the discussion from an 

Islamic economic law perspective. Qudra Bezibweki supported the comparative analysis, 

assisted in synthesising results, and contributed to the final review and editing of the 

manuscript. All authors read and approved the final version of the manuscript. 

 

Conflicts of Interest 

All authors declare no conflict of interest. 

 

REFERENCES 

[1] Suryanto and P. S. Kurniati, “Tourism Development Strategy In Indonesia,” Acad. Strateg. Manag. J., 

vol. 19, no. 6, pp. 1–8, 2020. 

[2] J. H. S. Bernardlauwers, Rezaul Islam, Muthoifin, “Islamic Business Ethics and Political Economy : A 

Study of Government Policies in Handling the Food Crisis,” Demak Univers. J. Islam Sharia, vol. 2, no. 

2, pp. 91–110, 2024, https://doi.org/10.61455/deujis.v2i02.107. 

[3] Baharudin, “Potensi Pengembangan Wisata Halal di Jawa Tengah,” vol. 9, no. 03, pp. 4223–4230, 2023, 

https://doi.org/10.29040/jiei.v9i3.10558. 

[4] A. A. SHELEMO, “Wisata Religi masjid Agung surakarta 1997-2021,” Nucl. Phys., vol. 13, no. 1, pp. 

104–116, 2023. 

[5] K. Indahsari and R. D. Wulandari, “Analisis Pengembangan Pariwisata Halal Pada Destinasi Taman 

Wisata Laut Desa Labuhan, Kecamatan Sepulu, Kabupaten Bangkalan, Madura,” Al Iqtishod J. Pemikir. 

Dan Penelit. Ekon. Islam, vol. 11, no. 1, pp. 45–65, 2023, https://doi.org/10.37812/aliqtishod.v11i1.631. 

[6] N. Huda, “Peran Wisata Halal Dalam Mempercepat Pembangunan Ekonomi Daerah Dan Kesejahteraan 

Masyarakat Nusa Tenggara Barat,” Asyafina J. J. Akad. Pesantren, vol. 2, no. 1, pp. 121–131, 2023. 

[7] A. N. Rahmi, “Perkembangan Pariwisata Halal Dan Pengaruhnya Terhadap Pertumbuhan Ekonomi 

Indonesia,” Islam. J. Ekon. Islam, vol. 11, no. 1, pp. 1–22, 2020, https://doi.org/10.32678/ijei.v11i1.226. 

[8] A. E. Subhan, E. Dan, E. Wisata, S. Masjid, R. Sheikh, and Z. Solo, “AL-AFKAR: Journal for Islamic 

Studies Eksistensi Dan Efektivitas Wisata Syariah Masjid Raya Sheikh Zayed Solo,” J. Islam. Stud., vol. 

7, no. 1, pp. 42–55, 2024, https://doi.org/10.31943/afkarjournal.v7i1.877. 

[9] A. Dewi, “Green Halal: sinergi Industri Halal dan Pembangunan Berkelanjutan,” An-Natiq J. Kaji. Islam 

Interdisip., vol. 4, no. 2, pp. 119–130, 2024, https://doi.org/10.33474/an-natiq.v4i2.21491. 

[10] Tati Haryati and A. Gafar Hidayat, “Konsep Wisata dari Perspektif Ekonomi Masyarakat,” J. Pendidik. 

Ips, vol. 9, no. 2, pp. 113–122, 2019, https://doi.org/10.37630/jpi.v9i2.170. 

https://doi.org/10.61455/deujis.v2i02.107
https://doi.org/10.29040/jiei.v9i3.10558
https://doi.org/10.37812/aliqtishod.v11i1.631
https://doi.org/10.32678/ijei.v11i1.226
https://doi.org/10.31943/afkarjournal.v7i1.877
https://doi.org/10.33474/an-natiq.v4i2.21491
https://doi.org/10.37630/jpi.v9i2.170


 

Journal of Econ-Islamic Law and Society Research 

Vol.2, No.1, 2026, pp. 227-244 

   

 

   

 

E-ISSN: xxxx-xxxx 

Copyright ⓒ 2026 Authors 

[11] R. D. Wulandari and K. Indahsari, “Strategi Pengembangan Pariwisata Halal di Indonesia 1st E-

proceeding SENRIABDI 2021,” 1st E-proceeding SENRIABDI 2021, vol. 1, no. 1, pp. 329–343, 2021. 

[12] M. Faidah and M. K. Anwar, “Potensi Pariwisata Syariah di Jawa Timur: Menuju Wonderful Indonesia 

as Moslem Friendly Destination,” no. May, pp. 1–190, 2016. 

[13] A. Adinugraha, H. H., Sartika, M., & Kadarningsih, “Desa Wisata Halal: Konsep Dan Implementasinya 

Di Indonesia. Jurnal Human Falah, 5(1), 28–48.,” Hum. Falah, vol. 5, no. 1, p. 21, 2018. 

[14] H. H. Adinugraha and M. Shulthoni, “Transformation of Religious Tourism Destinations from Pilgrimage 

to Mosques: A Case Study of the Sheikh Zayed Mosque in Solo, Indonesia,” Millah J. Relig. Stud., vol. 

23, no. 1, pp. 1–38, 2024, https://doi.org/10.20885/millah.vol23.iss1.art1. 

[15] D. F. Nafii’ah, A. Grahesti, and A. R. Putri, “Pengaruh Daya Tarik Dan Hasil Review Melalui Media 

Sosial Terhadap Keputusan Masyarakat Berkunjung Ke Masjid Raya Syeikh Zayed Surakarta,” Ar-Rehla, 

vol. 3, no. 2, pp. 112–133, 2023, https://doi.org/10.21274/ar-rehla.v3i2.8311. 

[16] Admin, “Dampak Positif Pembangunan Masjid Sheikh Zayed Terhadap Jumlah Kujungan Wisata Di 

Solo.” 

[17] R. Subarkah and J. B. Rachman, “Wisata Halal Untuk Tujuan Pembangunan Berkelanjutan Halal Tourism 

for Sustainable Development Goals,” Konf. Nas. Ilmu …, pp. 1–6, 2018. 

[18] M. Syahrizal, “Wisata halal dibanten : Perkembangan, peluang dan Tantangan halal Tourism in Banten : 

Development, opportunity and Challenge,” vol. 5, no. 2, pp. 43–57, 2021, 

https://doi.org/10.31000/dmj.v5i2.5638. 

[19] C. Huda, “MODEL PENGELOLAAN BISNIS SYARI’AH: Studi Kasus Lembaga Pengembangan Usaha 

Yayasan Badan Wakaf Sultan Agung Semarang,” Walisongo J. Penelit. Sos. Keagamaan, vol. 24, no. 1, 

p. 165, 2016, https://doi.org/10.21580/ws.24.1.1140. 

[20] P. Studi et al., “Tinjauan sosiologi hukum islam terhadap pemanfaatan masjid sebagai destinasi wisata 

religi : studi kasus di masjid raya sheikh zayed surakarta,” 2024. 

[21] F. Aisyah, E. Susilowati, S. A. Qadzafi, U. Islam, N. Raden, and M. Said, “Strategi Branding Pengurus 

Masjid Raya Sheikh Zayed Solo untuk Mewujudkan Masjid Pelopor Moderasi Beragama,” vol. 5, no. 2, 

pp. 409–420, 2024, https://doi.org/10.53429/j-kis.v5i2.1192. 

[22] A. Tanjung and S. A. Panggabean, “Peluang Wisata Halal Terhadap Pengembangan Ekonomi Islam,” 

Jesya, vol. 5, no. 2, pp. 1470–1478, 2022, https://doi.org/10.36778/jesya.v5i2.754. 

[23] A. A. Shelemo, “Analisis Potensi wisata Halal dikampung batik Kauman surakarta,” Nucl. Phys., vol. 13, 

no. 1, pp. 104–116, 2023. 

[24] H. Alrasyid, “Daya Tarik Wisata Halal di Malang Raya : Peran Kesadaran , Persepsi , dan Fasilitas Halal 

Harun Alrasyid dalam menjalankan kewajiban agama selama bepergian ( Hennida et al ., 2024 ; Mujiatun 

menarik wisatawan Muslim ( Rodrigo , 2019 ). Studi di berbagai d,” vol. 4, no. 6, pp. 3332–3343, 2024,  

https://doi.org/10.54373/ifijeb.v4i6.2607. 

[25] J. Nasution, A. Hardana, A. Damisa, and A. Rasyid, “Dampak Kehadiran Wisata Religi Terhadap 

Penghasilan Pedagang Makanan di Lingkungan Masjid Agung Syahrun Nur Sipirok,” J. Ekon. Dan 

Perbank. Syariah, vol. 7, no. 30, pp. 1–4, 2022. 

[26] S. Awafi, Rachman junita, and Akim, “Destination Branding Indonesia Sebagai Destinasi Wisata Halal,” 

J. Kepariwisataan Destin. Hosp. dan Perjalanan, vol. 4, no. 2, pp. 84–97, 2020, 

https://doi.org/10.34013/jk.v4i2.53. 

[27] D. Tradena, R. A. Ghofur, and E. Anggraini, “Affect Sharia Compliance and Exchange on The Balance 

of Payment Insurance Deficit in Indonesia,” Al-Kharaj  J. Ekon. Keuang. Bisnis Syariah, vol. 5, no. 2, pp. 

801–823, 2022, https://doi.org/10.47467/alkharaj.v5i2.1344. 

[28] U. A. Husaeni and S. Zakiah, “Determinants of buying intention of halal products on private Islamic 

religious college lecturers in West Java,” Asian J. Islam. Manag., vol. 4, no. 1, pp. 59–71, 2022, 

https://doi.org/10.20885/ajim.vol4.iss1.art5. 

[29] R. Asfina and R. Ovilia, “Be Proud of Indonesian Cultural Heritage Richness and Be Alert of Its 

Preservation Efforts in the Global World,” Humanus, vol. 17, no. 2, p. 195, 2016, 

https://doi.org/10.24036/jh.v15i2.6428. 

[30] R. Nurrachmi, “The Global Development of Halal Food Industry: A Survey,” Tazkia Islam. Financ. Bus. 

Rev., vol. 11, no. 1, pp. 41–56, 2018, https://doi.org/10.30993/tifbr.v11i1.113. 

[31] S. E. Hidayat, A. Rafiki, and M. D. T. P. Nasution, “Halal industry’s response to a current and post-

COVID-19 landscape and lessons from the past,” J. Islam. Mark, vol. 13, no. 9, pp. 1843–1857, 2022, 

https://doi.org/10.1108/JIMA-06-2020-0180. 

https://doi.org/10.20885/millah.vol23.iss1.art1
https://doi.org/10.21274/ar-rehla.v3i2.8311
https://doi.org/10.31000/dmj.v5i2.5638
https://doi.org/10.21580/ws.24.1.1140
https://doi.org/10.53429/j-kis.v5i2.1192
https://doi.org/10.36778/jesya.v5i2.754
https://doi.org/10.54373/ifijeb.v4i6.2607
https://doi.org/10.34013/jk.v4i2.53
https://doi.org/10.47467/alkharaj.v5i2.1344
https://doi.org/10.20885/ajim.vol4.iss1.art5
https://doi.org/10.24036/jh.v15i2.6428
https://doi.org/10.30993/tifbr.v11i1.113
https://doi.org/10.1108/JIMA-06-2020-0180


 

Journal of Econ-Islamic Law and Society Research 

Vol.2, No.1, 2026, pp. 227-244 

   

 

   

 

E-ISSN: xxxx-xxxx 

Copyright ⓒ 2026 Authors 

[32] J. H. Srifyan and I. Afiyah, “Optimization of Sharia Insurance Implementation and Supervision Based on 

Fatwas of the Indonesian Ulema,” Demak Univers. J. Islam Sharia, vol. 2, no. 2, pp. 145–166, 2024, 

https://doi.org/10.61455/deujis.v2i02.108. 

[33] M. B. Alauddin et al., “The Concept of Ta'awun and Sharia Mutual Cooperation in Prosperity and the 

Establishment of Darus Salam Mosque,” Demak Univers. J. Islam Sharia, vol. 1, no. 3, pp. 241–254, 

2024, https://doi.org/10.61455/deujis.v1i03.75. 

[34] COMCEC, “Muslim Friendly Tourism: Developing and Marketing MFT Products and Services In the 

OIC Member Countries,” in Standing Committee for Economic and Commercial Cooperation of the 

Organization of Islamic Cooperation (COMCEC), no. August, Tur: For further information, please 

contact: COMCEC Coordination Office, Necatibey Caddesi, 2016, pp. 20–22. 

[35] K. G. Ahmad Jamal, Razaq Raj, and Leeds, “Islamic Tourism: Management of Travel Destinations,” 

India, 2019, pp. 1–275. https://doi.org/10.1017/CBO9781107415324.004. 

[36] M. Suradin, “Halal Tourism Promotion in Indonesia: An Analysis on Official Destination Websites,” J. 

Indones. Tour. Dev. Stud., vol. 6, no. 3, pp. 143–158, 2018, 

https://doi.org/10.21776/ub.jitode.2018.006.03.01. 

[37] Muthoifin, “Shariah hotel and mission religion in Surakarta, Indonesia,” Humanit. Soc. Sci. Rev.., vol. 7, 

no. 4, pp. 973–979, 2019, https://doi.org/10.18510/hssr.2019.74133. 

[38] T. Sanyoto, N. Fadli, R. Irfan Rosyadi, and M. Muthoifin, “Implementation of Tawhid-Based Integral 

Education to Improve and Strengthen Hidayatullah Basic Education,” Solo Univers. J. Islam. Educ. 

Multicult., vol. 1, no. 01, pp. 30–41, 2023, https://doi.org/10.61455/sujiem.v1i01.31. 

[39] Muthoifin, “Fenomena Maraknya Hotel Syariah: Studi Efektifitas, Existensi, dan Kesyariahan Hotel 

Syariah di Surakarta,” in University Research Colloquium 2015, 2015, pp. 93–106. 

[40] M. Muhamad Subhi Apriantoro, “The Epistemology of Ushul Fiqh Al-Ghazali in His Book Al-Mustashfa 

Min Ushuf Fiqh,” Profetika J. Stud. Islam, vol. 22, no. 2, pp. 229–236, 2021, 

https://doi.org/10.23917/profetika.v22i2.16668. 

[41] M. S. Apriantoro, M. Muthoifin, and F. H. N. Athief, “Advancing social impact through Islamic social 

finance: A comprehensive bibliometric analysis,” Int. J. Adv. Appl. Sci., vol. 10, no. 11, pp. 81–89, 2023, 

https://doi.org/10.21833/ijaas.2023.11.011. 

[42] L. I. Haryanto, M. Masyhuri, and I. Irham, “Daya Saing Dan Sensitivitas Usahatani Jagung Di Kabupaten 

Pacitan,” J. Kawistara, vol. 8, no. 3, p. 262, 2019, https://doi.org/10.22146/kawistara.38363. 

[43] Yayuli, F. H. N. Athief, and D. N. Utari, “Comparative Study of Yusuf Qardhawi and Sahal Mahfudh’s 

Thoughts on Productive Zakat as a Means of Economic Empowerment,” Profetika, vol. 23, no. 1, pp. 98–

113, 2022, https://doi.org/10.23917/profetika.v23i1.16798. 

[44] Y. Yayuli, “Membumikan Hukum Islam,” Suhuf, vol. 27, no. 2. pp. 217–219, 2015. 

[45] S. N. Asia, M. Muthoifin, M. S. Apriantoro, A. Amrin, S. Sya’roni, and R. Irfan Rosyadi, “Analysis of 

Islamic Economic Law on Fishing Pool Business in Indonesia,” Demak Univers. J. Islam Sharia, vol. 1, 

no. 01, pp. 01–09, 2023, https://doi.org/10.61455/deujis.v1i01.7. 

[46] M. Muthoifin, I. Amelia, and A. B. Eprahim Ali, “Islamic accounting: Ethics and contextualization of 

recording in Muamalah transactions,” Multidiscip. Rev., vol. 7, no. 8, 2024, 

https://doi.org/10.31893/multirev.2024132. 

[47] M. Muthoifin, “The phenomenon of the rise of online transactions : A case study of Tokopedia. com and 

Bukalapak . com,” Multidiscip. Rev., 2024, https://doi.org/10.31893/multirev.2024133. 

[48] A. N. Andri Nirwana, Mahmudulhassan, F. D. Marshal, Muthoifin, and N. Fadli, “Human Rights and 

Social Justice in Quranic Contexts: A Global Trend,” Leg. J. Ilm. Huk., vol. 32, no. 2, pp. 453–471, 2024, 

https://doi.org/10.22219/ljih.v32i2.35088. 

[49] S. Rochanah, A. R. Ridha, and A. Nirwana, “Development of Teacher’s Performance of Construct 

Reliability and Avarice Variance Extracted Measurement Instruments of Certified Islamic Education 

Teachers,” Int. J. Relig., vol. 3538, no. 10, pp. 3828–3849, 2024, https://doi.org/10.61707/xzjvmb82. 

[50] F. Ulya, “Peningkatan Pertumbuhan Ekonomi Melalui Potensi Wisata Halal,” J. Islam. Bank, vol. 3, no. 

1, pp. 25–33, 2023, https://doi.org/10.51675/jib.v3i1.400. 

[51] A. Suhandi, “Strategi Fundraising Dan Program Pemberdayaan Masyarakat Untuk Meningkatkan 

Ekonomi Mustahik Pada Lembaga Filantropi Baznas Kabupaten Kuningan,” AB-JOIEC Al-Bahjah J. 

Islam. Econ., vol. 1, no. 1, pp. 44–55, 2023, https://doi.org/10.61553/abjoiec.v1i1.22. 

[52] J. P. Safana Salsabila, “Peluang Ekonomi Dan Tantangan Regulasi Dalam Industri Halal Di Indonesia : 

Sebuah Analisis Strategi,” vol. 04, no. 01, pp. 23–40, 2025, https://doi.org/10.57210/ef73q118. 

https://doi.org/10.61455/deujis.v2i02.108
https://doi.org/10.61455/deujis.v1i03.75
https://doi.org/10.1017/CBO9781107415324.004
https://doi.org/10.21776/ub.jitode.2018.006.03.01
https://doi.org/10.18510/hssr.2019.74133
https://doi.org/10.61455/sujiem.v1i01.31
https://doi.org/10.23917/profetika.v22i2.16668
https://doi.org/10.21833/ijaas.2023.11.011
https://doi.org/10.22146/kawistara.38363
https://doi.org/10.23917/profetika.v23i1.16798
https://doi.org/10.61455/deujis.v1i01.7
https://doi.org/10.31893/multirev.2024132
https://doi.org/10.31893/multirev.2024133
https://doi.org/10.22219/ljih.v32i2.35088
https://doi.org/10.61707/xzjvmb82
https://doi.org/10.51675/jib.v3i1.400
https://doi.org/10.61553/abjoiec.v1i1.22
https://doi.org/10.57210/ef73q118


 

Journal of Econ-Islamic Law and Society Research 

Vol.2, No.1, 2026, pp. 227-244 

   

 

   

 

E-ISSN: xxxx-xxxx 

Copyright ⓒ 2026 Authors 

[53] L. N. Qomariyah, R. Hermawan, A. Al Rosyiidah, U. T. Madura, P. Halal, and P. Destinasi, “Manajemen 

Penerapan Smart Tourism sebagai Strategi Pengembangan Pariwisata Halal Berkelanjutan di Pantai Lon 

Malang Kabupaten Sampang,” vol. 1, no. 2, pp. 114–121, 2024, https://doi.org/10.52620/jomaa.v1i2.99. 

[54] M. M. N. Muthoifin, “Outsourcing System in View of Islamic Law : Study on Employees at Universitas 

Muhammadiyah Surakarta,” in Proceedings of the International Conference on Engineering, Technology 

and Social Science (ICONETOS 2020), Atlantis Press, 2021, pp. 91–95, 

https://doi.org/10.2991/assehr.k.210421.015. 

[55] E. B. G. Suwoko, Waston, Bambang Setiaji, Muthoifin, Huda Kurnia Maulana, “Family Education To 

Improve The Quality Of Human Resources And Sustainable Development In Samarinda,” Rev. Gestão 

Soc. e Ambient., vol. 18, no. 6, pp. 1–19, 2024, https://doi.org/10.24857/rgsa.v18n6-011. 

https://doi.org/10.52620/jomaa.v1i2.99
https://doi.org/10.2991/assehr.k.210421.015
https://doi.org/10.24857/rgsa.v18n6-011

