Demak Universal Journal of Islam and Sharia
E—-ISSN: 2988-3539 WALIDEM INSTITUTE AND PUBLISHING

Vol.4, No.01, 2026, pp. 23-34
“Demak ‘Universal Journal | DOI: https://doi.org/10.61455/deujis.v4i01.586

of “Islam and Sharia

Received Revised Accepted
November 02, 2025 May 28, 2026 July 31, 2026

Mapping the Development of Halal Awareness Research: A
Bibliometric Analysis

Nurul Halimah?!, Muthoifin?"
L2Department of Islamic Economic Law, Universitas Muhammadiyah Surakarta, Indonesia
'i000200048@student.ums.ac.id, >’ mut122@ums.ac.id

Abstract

Objective: The study aims to analyze the development of halal awareness and consumer
behavior through a bibliometric approach focusing on halal food and beverage literature in
the global research landscape. Theoretical framework: The theoretical framework is
grounded in consumer behavior theory and halal compliance concepts, emphasizing
awareness perception and decision-making in Muslim consumption contexts. Literature
review: The literature review highlights increasing scholarly attention on halal awareness
driven by globalization, a rising Muslim population, and demand for ethically compliant
products across sectors. Methods: This study employs a bibliometric analysis using the
Scopus database comprising 243 documents and utilizes VOSviewer software to map
research networks, co-authorship patterns, and thematic trends. Results: The results reveal
significant growth in publications, influential authors leading journals, and dominant
research clusters focusing on halal consumer behavior certification and awareness trends
across countries. Keywords: consumer behavior, halal awareness, bibliometric analysis.
Furthermore, the analysis identifies research gaps in underexplored regions and
interdisciplinary collaborations, suggesting opportunities for future studies integrating digital
transformation and halal industry innovation. In addition, citation analysis shows that certain
authors and journals dominate the intellectual structure of halal awareness research,
indicating consolidation of knowledge within specific academic communities. The study also
demonstrates increasing collaboration networks among international researchers, reflecting
the global nature of halal consumption studies. These patterns indicate the growing
interdisciplinarity of halal research combining economics, marketing, and religious studies.
Overall, this bibliometric mapping contributes to a deeper understanding of the evolution of
halal awareness scholarship worldwide, providing a structured reference for future halal
awareness research development strategies and policy formulation processes improvement.
Implications: The findings imply that halal awareness research provides valuable insights
for policymakers, industry stakeholders, and academics in strengthening halal ecosystem
development and consumer trust. Novelty: The novelty of this study lies in its
comprehensive mapping of bibliometric indicators combined with trend forecasting and
identification of emerging topics in halal awareness research.

Keywords: halal awareness, consumer behavior, bibliometric analysis, scopus, vosviewer.

INTRODUCTION

In recent decades, the Islamic economy has transcended its regional boundaries and
developed into a global phenomenon that is changing the international economic landscape.
The Islamic principles underlying Islamic economics, such as the prohibition of usury,
gharar, and maisir, provide a solid foundation for the creation of more ethical and sustainable
economic alternatives. Islamic banking, with its emphasis on compliance-based financing,
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profit-sharing, and speculative risk aversion, has grown rapidly in various countries. In
addition, Islamic capital markets and sharia-based financial instruments such as sukuk
(Islamic bonds) have become an integral part of global financial markets. Increasing demand
from global consumers seeking investment based on ethical and fair principles has
strengthened the Islamic economic ecosystem. This phenomenon is also accompanied by
support from international financial institutions that increasingly understand the potential of
the Islamic economy as a significant source of growth [1], [2].

In this context, the development of the Islamic economy and the halal industry are
interrelated and mutually reinforcing. The halal industry, which covers various sectors such
as food and beverages, pharmaceuticals, cosmetics, and tourism, applies Islamic economic
principles in its business practices. This includes transparent governance, wider community
involvement, and compliance with halal standards in all aspects of production. The rapid
growth of the halal industry is directly related to the increase in demand from consumers
who increasingly understand ethical values in their consumption. On the other hand, the halal
industry is also a major contributor to the Islamic economic ecosystem, creating jobs,
encouraging technological innovation, and providing investment opportunities in accordance
with Islamic principles. Therefore, the synergy between the development of the Islamic
economy and the halal industry forms a solid foundation for a growing religious values-
based economic ecosystem [3], [4].

Halal products are products that meet halal requirements or standards in Islam, which are
produced, processed, and distributed in accordance with Islamic sharia principles. Halal
products must be free from ingredients forbidden in Islam, such as pork, alcohol, meat of
animals that are not slaughtered in the right way (called non-halal or haram meat), and
ingredients of unclear origin. In addition, the production, processing, and distribution process
of halal products must also meet high food hygiene and safety requirements. Halal products
are not only limited to food and beverages, but also cosmetics, pharmaceuticals, and other
products produced and processed in accordance with halal standards. Halal products are
increasingly popular around the world, especially among Muslim and non-Muslim
communities who are increasingly aware of the importance of consuming healthy and clean
products from a halal and hygienic point of view [5], [6].

The development of halal products around the world has increased rapidly in recent years.
Consumers are increasingly aware of the importance of choosing halal products for their
health and hygiene. This has triggered an increase in demand for halal products in the global
market, including in non-Muslim countries. Countries that most actively produce and export
halal products are countries with a majority Muslim population, such as Indonesia, Malaysia,
Turkey, and the United Arab Emirates. However, non-Muslim countries such as Japan,
South Korea, Australia, and the United States are also increasingly active in producing and
exporting halal products. Some countries have even created halal certification programs and
bodies to meet global consumer demand [7], [8].

In addition, technology also plays an important role in the development of halal products.
Several innovations have been made in the processing of halal food and halal cosmetics to
improve the quality and durability of halal products. For example, there are several startups
developing blockchain technology to ensure the authenticity and halality of halal products.
However, there are still several challenges in halal product development, such as
standardization of halal certification, brand protection, and lack of access to global markets

[9].

Awareness of Halal products and services has increased significantly in recent years, not
only in Muslim-majority countries but also in non-Muslim-majority countries. This can be
attributed to a variety of factors, such as the growing Muslim population and growing
interest in Islamic culture and values. As a result, the halal industry has become a rapidly
growing sector with a significant impact on the global economy. Consumer perception and
behavior are important aspects that need attention in the development and growth of the halal
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industry. It is very important to understand how consumers perceive halal products and what
factors influence their purchasing decisions. Along with increasing attention to this issue,
academic studies are also growing to understand consumer trends and behaviors related to
halal products. In this context, bibliometric analysis becomes a powerful tool to reveal
trends, researchers' contributions, as well as emerging topics in the literature related to halal
awareness and consumer behavior related to halal products [10], [11].

Therefore, a comprehensive understanding of research on consumer perceptions and
behavior towards halal products is needed. This study aims to conduct a comprehensive
bibliometric analysis of the development of literature around halal awareness and consumer
behavior related to halal products. With a focus on nine research questions that include
Number of Publications per Year Top Journal Publications, Top Most Authors of Papers,
Top Most Influential Halal Authors Based on Citations, Percentage of Country Publication
Areas Highest authors, Research Funders, Current Trending Hats, Future Trending Topic
Potential, this study aims to provide in-depth insights to academics, industry practitioners,
and decision makers related to the evolution of knowledge in this field, with the potential of
strengthening awareness of halal products among consumers and stimulating future research

directions [12], [13].

This study will analyze trends and patterns in research publications related to halal
awareness, including the growth of research fields, the most influential authors, the most
cited articles, and the countries and institutions that contribute the most in this field. The
findings of this study will provide insight into the current state and direction of research on
halal awareness in the future. This will also contribute to the development of strategies to
increase consumer awareness and perception of halal products, as well as increase the
competitiveness of the halal industry in the global market [14].

LITERATURE REVIEW

A study on Halal supply chain: a bibliometric analysis by A. S. Rusydiana, this study
concludes that Research in halal supply chain has experienced rapid growth since 2016,
dominated by food-centric research by Malaysian universities. Research areas of expected
future halal supply chain trends are halal blockchain, halal supply chain management, halal
performance, halal risk management, and sustainability in the halal supply chain [15].

A study on Trends of research topics related to Halal meat as a commodity between
Scopus and Web of Science: A systematic review by Ryandono concluded that the study can
be a reference for further research on halal meat in commodity markets, especially in Islamic
countries. This paper is the first to compare halal meat research trends in commodity markets
by comparing differences in two major indices, Scopus and SCI [16].

A study on Mapping research trends on food supply chain: a bibliometric analysis by
Lwesya concluded that research results in food supply chains are changing and evolving
rapidly. By applying co-citation analysis, the authors found that the intellectual structure of
food supply chains has evolved around six groups, namely, (a) collaboration and integration
in supply chains (b) sustainable supply chain management, (c) food supply chain
management (FSCM), (d) models for decision making in food supply chains, (e) risk
management in supply chains and (g) food quality and logistics in supply chains [17].

A study on Halal research streams: A systematic and bibliometric review by Putera, this
study identifies and analyzes trending articles at the end of this metadata collection period.
The aim is not only to provide insight into the origins of the topic of the halal industry, but
also to identify topics that will arise in the future [18].

A study on The Future Direction of Halal Food Additive and Ingredient Research in
Economics and Business: A Bibliometric Analysis by Nazaruddin concluded that the study
found a deficit of studies on halal food additives and ingredients in business and economics.
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The co-occurrence network output suggests that future studies of halal food additives and
ingredients should consider groups that have lower densities and central positions, such as
production-consumption and supply chains, healthy foods, and logistics markets and health
effects [19].

A study of three decades of halal food scholarly publications: A PubMed bibliometric
network analysis by Mostafa concluded that the most influential PubMed outlets publishing
halal food research include Food Chemistry, Meat Science, and the Journal of Science of
Food and Agriculture. The results also show that authors' collaboration networks in halal
food are very rare. In addition, the results reveal a "North-South" global split between
countries within the domain [20], [21].

A study on Some Insights Concerning the Halal Tourism Research. A Bibliometric
Analysis by Mas'udi concluded that a significant increase in articles on halal tourism,
especially in Islamic marketing journals. Also, the main output obtained through this
bibliometric research related to halal tourism reveals which authors are the most popular,
which are the most cited articles, which are the countries with the most publications, and
which are the most approachable research domains [22].

A study on Traceability System in Halal Procurement: A Bibliometric Review by
Masudin concluded that the analysis revealed five clusters of research topics: traceability,
halal supply chain, food supply chain, halal logistics, and halal lifestyle. There is a strong
relationship between procurement and traceability. Procurement related to the food industry
and halal traceability. Food product traceability systems provide transparency in food
manufacturing, allowing customers to trust halal product claims. The results show that food
supply chain information systems can enable traceability and transparency [23].

This study is the first study to exclusively analyze the halal awareness dimension, an
aspect that has not previously received adequate attention. Although previous studies have
reviewed halal food, supply chains, halal economics, and halal tourism, literature is still
lacking in terms of exploring the complexity and implications of awareness of halal aspects
in consumer behavior. With a sharp focus on halal awareness, this research fills that void and
has the potential to provide deep insights into how halal perceptions and knowledge
influence consumer choices. Thus, this research not only fills a gap in the literature, but also
opens up new avenues for a deeper understanding of how halal awareness plays a role in
shaping consumer behavior related to halal products [24].

METHODOLOGY

Bibliometrics is a qualitative analysis method used to measure and analyze the
relationship and influence between scientific publications published in a particular field. This
method utilizes bibliographic data to analyze patterns and trends in academic literature, such
as citation, co-citation, and bibliographic coupling patterns. In bibliometric analysis, data is
collected from online databases such as Scopus or Web of Science, then analyzed using
specialized software such as VOSviewer or CiteSpace. This analysis involves visualization
of bibliometric data in the form of graphs and tables to facilitate interpretation of the results

[25].

Bibliometric methods can be used to identify research developments within a field,
identify the most influential authors or institutions, and identify the most important concepts
or topics in a particular field of study. This method can also be used to help select relevant
research topics and strengthen decision-making in research and development [26].

A comprehensive search is conducted using the Scopus database to identify relevant
research articles. The keyword used for the search is "Halal awareness". A search was
conducted on May 06, 2023, and 243 documents were found. Bibliometric analysis is
performed using VOSviewer, software for visualizing and analyzing bibliographic networks.
Analysis includes identification of co-citation networks, bibliographic merging, and co-
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authorship networks. The most influential authors, the most cited articles, and the most
productive countries and institutions were identified and analyzed. The analysis also includes
the identification of keywords and clusters used to uncover key research themes and topics
related to consumer perceptions and behavior towards halal products [27].

RESULTS AND DISCUSSION

RQ 1 Number of Publications Per Year in the Field of Halal Awareness

Based on Figure 1. Based on data taken from the Scopus database, the first finding is the
trend in the number of papers on Halal Awareness published on Scopus. The first paper
appeared in Scopus in 2008, with many articles. There has been a steady increase in the
number of articles published in Scopus-indexed journals from 2017 to 2022. However, in
2022 the number of papers published decreased. 2022 can be the highest point of interest for
authors to publish in Scopus-indexed journals, with a total of 38 articles [28].

Documents by year Scopus

Documents
3

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

Year
Copyright © 2023 Elsevier B.V. All rights reserved. Scopus® is a registered trademark of Elsevier B.V.

Figure 1. Number of publications per year about Halal Awareness

RQ 2 Top 10 Journals That Publish Halal Awareness

Based on figure 2 shows that the top peer-reviewed journal with the most publications in
Halal Awareness research is "Journal of Islamic Marketing," which contributed as many as
11 journals. Then followed by Global Journal Al Thagafah with as many as 5 journals.

Documents per year by source Scopus

Compare the document counts for up to 10 sources.Compare sourees and view

Documents
o

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

Year

-8 Journal Of Islamic Marketing =+ lop Conference Series Earth And Environmental Science
8- International journal Of Supply Chain Management =+ Global journal Al Thagafah
=¥ British Food Journal

Copyright © 2023 Elsevier B.V. All rights reserved. Scopus® is a registered trademark of Elsevier B.V.

Figure 2. Top 10 journals that publish about Halal Awareness

RQ 3: Top 10 Most Paper/Doc Authors on Halal Awareness

Figure 4 shows the top ten authors who have contributed articles published in peer-
reviewed journals. Ahmad, AN, Bashir, AM, Othman, SN, Regenstein, SN, Rohman, A, and
Sucipto, S became the most prolific writers, writing 3 articles.
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Figure 3. Top 10 Halal Awareness authors

RQ 4 Top 10 Most Influential Authors Based on Citations

Y.A. A total of 218 citations. While Azam A. is the author with the fewest citations,
which is only 52, Figure 5 shows that Lane S. has the strongest influence of 280 citations,
then Aziz citations in publications about halal awareness.

Selected Document Citations Links ¥

bazhir a.m. (2019) 73 3
£ aziz y.a. (2013) 218 3
-] golnaz r. (2010) 131 3
[ khan s. (2018) 78 2
-] rajagepal s. (2011) 95 2
o azam a. (2016) 52 1
-] awan ham. (2015) 133 1
W hamdan h. (2013) 53 1
L] lane s. (2018) 280 0
[ ahmed a. (2018) 54 0
L] soon j.m. (2017) 92 0
[] mohsin a. (2016) 137 0
=] ngah a.h. (2015) 62 0
[] manzouri m. (2013) 61 0

Figure 4. Top 10 most influential authors by number of citations

RQ 5 Percentage of Publication Area About Halal Awareness

Figure 6 shows that publications in the field of Halal Awareness come from several
disciplines, and several subjects dominated by "Business, Management and Accounting”
with a total of 116 articles with a percentage of 25.6%. Then followed by Social Sciences
and Economics, Econometrics and Finance with 47 journals and 42 journals respectively,
with a percentage of 10.4% and 9.3%.

Documents by subject area Scopus
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Figure 5. Subject area about Halal Awareness
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RQ 6 Countries Author Halal Awareness

Based on Figure 6, Malaysia contributed the highest level of Halal Awareness by
producing 121 publications, followed by Indonesia with 76 publications. While the United
Arab Emirates, Turkey, and Italy are the three countries with the lowest number of

publications on publications about halal awareness.
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Figure 6. Top 10 Country authors of Halal Awareness

RQ 7 Halal Awareness Research Funders

Based on Figure 8, "Ministry of Higher Education, Malaysia" is in the top ten by
contributing the most research funding with 9. Followed by "University Teknologi MARA"
Malaysia, with as many as 7. And further followed by University Utara Malaysia with a total
of 5 documents.
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Figure 7. Top 10 Halal Awareness Research Funders

RQ 8 Current Trending Topic

Based on Figure 9, item visualization (keywords) about Halal Awareness is denoted by
circles on the VVosviewer application. These keywords, if they are more important and appear
more often, are marked with the largest circle. It can be seen that the keyword Halal
Awareness is the top research topic because of the largest circle size.
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RQ 9 Potential Trending Topics in the Future

The study established 48 Minimum occurrence count of keywords. Then researchers
obtained 5 research clusters with a total link strength of 1298 as a trend of research topics in
Halal Awareness.
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Figure 9. Potential trending topics in upcoming Halal Awareness research

The bibliometric analysis of halal awareness research presents a clear picture of how this
field has evolved into a structured and interdisciplinary domain within Islamic economics,
marketing, and consumer behavior studies. The dataset of 243 Scopus-indexed documents
indicates that halal awareness has transitioned from a niche topic into a globally recognized
research stream, particularly driven by increasing demand for ethically compliant
consumption and the expansion of the halal industry beyond Muslim-majority countries. One
of the most significant findings is the steady upward trajectory in publication output over
time, especially after 2017. This growth reflects not only rising academic interest but also the
strengthening of halal as a global economic and cultural phenomenon. The temporary decline
after 2022 suggests a possible saturation point in conventional descriptive studies, or a shift
toward more specialized and data-driven research approaches. This pattern is typical in
emerging research fields, where initial rapid growth is followed by consolidation and
theoretical refinement [29], [30].

The dominance of journals such as the Journal of Islamic Marketing highlights the strong
positioning of halal awareness within marketing and consumer studies rather than purely
theological discourse. This indicates that halal awareness is increasingly being treated as a
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behavioral and market-driven construct. The interdisciplinary nature is further confirmed by
the distribution of subject areas, where Business, Management, and Accounting lead
significantly. However, the presence of social sciences and economics also shows that halal
awareness is not limited to commercial implications but extends to societal, ethical, and
policy dimensions. Authorship patterns reveal both concentration and fragmentation. A small
group of authors contributes disproportionately to the literature, suggesting the existence of
core intellectual leaders in the field. At the same time, citation distribution shows that
influence does not always align with productivity. Some authors with fewer publications
hold higher citation impact, indicating that conceptual or highly novel contributions may
carry more intellectual weight than volume-based productivity. This reflects a maturing
academic field where quality and theoretical contribution begin to outweigh descriptive

output [31]-[33].

Geographically, Malaysia and Indonesia dominate halal awareness research, which is
consistent with their strong institutional support for Islamic economics and halal industry
development. Malaysia’s leadership in research funding demonstrates how national policy
and academic ecosystems can shape global research agendas. Indonesia’s strong position
also reflects its large Muslim population and expanding halal industry infrastructure.
However, the relatively limited contribution from Western or non-Muslim-majority countries
suggests that halal awareness research is still regionally concentrated, even though the halal
market itself is globally expanding. The keyword and cluster analysis derived from
bibliometric mapping reveals that research is primarily organized around consumer behavior,
certification systems, and awareness formation. These clusters suggest that halal awareness
is conceptualized as a cognitive and behavioral process influenced by trust, knowledge, and
institutional credibility. The identification of multiple clusters also indicates fragmentation in
theoretical approaches, where studies often focus on specific subtopics such as supply
chains, marketing communication, or religiosity without strong integration across domains

[34]-[36].

A critical insight from the analysis is the emerging gap between industry development and
academic conceptualization. While the halal industry is rapidly integrating technology such
as blockchain, digital traceability, and global certification systems, academic research on
halal awareness still largely relies on traditional behavioral and survey-based methodologies.
This creates an opportunity for future research to incorporate digital transformation
perspectives, computational modeling, and real-time consumer data analytics. Another
important observation is the underrepresentation of cross-country comparative studies.
Although bibliometric data shows international collaboration is increasing, much of the
research remains country-specific. This limits the ability to develop a unified global theory
of halal awareness that accounts for cultural, regulatory, and economic differences across
regions. Expanding comparative research would strengthen the generalizability of findings
and improve policy relevance [37]-[39].

From a theoretical perspective, halal awareness research is gradually moving toward
integration with mainstream consumer behavior theories, particularly those related to
perception, trust, and decision-making processes. However, there is still a need for a more
unified theoretical framework that explicitly links religious values with modern consumption
psychology. Without this integration, halal awareness risks remaining a descriptive construct
rather than a fully explanatory theory. Overall, the bibliometric evidence suggests that halal
awareness research is in a transitional phase: moving from exploration to consolidation. The
field now has established publication outlets, core authors, and dominant thematic clusters,
but still faces challenges in theoretical integration, methodological diversification, and global
representation. Future research is likely to focus more on digitalization, sustainability, and
cross-cultural consumer behavior, reflecting broader shifts in global economic and
technological landscapes [40], [41].
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CONCLUSION

Based on the results and analysis of a series of research questions, this study provides a
comprehensive overview of the development and dynamics of research in the domain of
Halal Awareness. In RQ 1, the analysis reveals an increasing trend in the number of
publications related to Halal Awareness over a period of time, indicating an increasing
interest in this topic in the scientific literature. RQ 2 presents the major journals that publish
research on Halal Awareness, with the "Journal of Islamic Marketing™ as the leader in terms
of the number of publications. RQ 3 identifies prolific writers, where Ahmad, AN, Bashir,
AM, Othman, SN, Regenstein, SN, Rohman A, and Sucipto, S have the highest contribution
in terms of the number of publications. Meanwhile, RQ 4 revealed the most influential
authors by number of citations, with Lane S. and Aziz Y.A. standing out as major
contributors. RQ 5 looks at the percentage of publication areas related to Halal Awareness,
with "Business, Management and Accounting" being dominant with a high percentage,
which shows the close relationship between Halal Awareness and business and management
aspects. RQ 6 reveals the contributions of countries related to Halal Awareness research,
with Malaysia and Indonesia as major contributors to this literature. RQ 7 showcases
research funders, with the Ministry of Higher Education, Malaysia, and several other
Malaysian institutions supporting research in this field. In RQ 8, the analysis highlights
"Halal Awareness” as a key trend in the current study, followed by other interrelated
keywords. Furthermore, in RQ 9, the study provides a look at potential trending topics in the
future, with the identification of five research clusters that show potential trends in the field
of Halal Awareness. Taken together, these findings illustrate the complexity and dynamics of
research in the domain of Halal Awareness, while underscoring the importance of this topic
in the context of a society that increasingly understands and appreciates religious values in
everyday life as well as business. These findings encourage further research to address the
evolving challenges and opportunities of understanding and applying the principles of Halal
Awareness in a variety of global contexts.

Acknowledgements

The authors gratefully acknowledge Universitas Muhammadiyah Surakarta for academic
support, research facilities, guidance, and encouragement throughout this bibliometric
research.

Author Contribution

Nurul Halimah conducted conceptualization, data collection, analysis, drafting; Muthoifin
supervised, validated, reviewed, edited, and approved the final manuscript.

Conflicts of Interest

The authors declare no conflicts of interest and confirm that this research was conducted
objectively without external financial or institutional influence.

REFERENCES

[1] A.S. M. Shahabuddin, M. E. A. Sukor, and N. H. Hashim, “Product-centric halal business: a critique from
an Islamic perspective,” J. Islam. Mark., vol. 11, no. 6, pp. 1707-1724, 2020, https://doi.org/10.1108/JIMA-
06-2019-0129.

[2] R. A. Kusuma, “Bibliometric Analysis of Food and Post-Harvest Research in Enhancing the Integrity of
Halal Food Industry,” Agroindustrial Technol. J., wvol. 7, no. 2, pp. 1-17, 2023,
https://doi.org/10.21111/atj.v7i2.9409.

[31 N. Bustamam and S. Suryani, “Potensi Pengembangan Pariwisata Halal dan dampaknya Terhadap
Pembangunan Ekonomi Daerah Provinsi Riau,” J. Ekon. KIAT, vol. 32, no. 2, pp. 146-162, 2022,
https://doi.org/10.25299/kiat.2021.vol32(2).8839.

E-ISSN: 2988—-3539
Copyright © 2026 Authors


https://doi.org/10.1108/JIMA-06-2019-0129
https://doi.org/10.1108/JIMA-06-2019-0129
https://doi.org/10.21111/atj.v7i2.9409
https://doi.org/10.25299/kiat.2021.vol32(2).8839

Demak Universal Journal of Islam and Sharia
Vol.4, No.01, 2026, pp. 23-34

(4]

(5]

(6]

(7]

(8]

[9]

[10]

[11]

[12]

[13]

[14]

[15]

[16]

[17]

[18]

[19]

[20]

[21]

[22]

[23]

L. Adnani, E. Jusuf, K. Alamsyah, and M. Jamaludin, “The role of innovation and information sharing in
supply chain management and business performance of halal products in tourism destinations,” Uncertain
Supply Chain Manag., vol. 11, no. 1, pp. 195-202, 2023, https://doi.org/10.5267/j.uscm.2022.10.007.

A. Nur Millatina, R. Tanzil Fawaiq Sayyaf, F. Agama Islam, and U. Muhammadiyah Malang, “Makanan
Halal Pada Street Food: Halal Awareness, Halal Knowledge, Label Halal Terhadap Keputusan Pembelian
(Studi Kasus Di Kota Malang),” J. llm. Ekon. Islam, vol. 9, no. 2, pp. 2610-2619, 2019,
https://doi.org/10.29040/jiei.v9i2.8462.

S. E. Hidayat, A. Rafiki, and M. D. T. P. Nasution, “Halal industry’s response to a current and post-
COVID-19 landscape and lessons from the past,” J. Islam. Mark., vol. 13, no. 9, pp. 1843-1857, 2022,
https://doi.org/10.1108/JIMA-06-2020-0180.

M. Hong, S. Sun, R. Beg, and Z.-Y. Zhou, “Chinese Muslim’s choice of halal products: evidence from
stated preference data,” J. Asia Pacific Econ., vol. 25 no. 4, pp. 696-717, 2020,
https://doi.org/10.1080/13547860.2019.1701827.

M. Fadhlan, D. Ganjar, and E. Subakti, “Perkembangan Industri Wisata Halal di Indonesia dan Dunia,”
Indones. J. Halal, vol. 5, no. 1, pp. 76-80, 2020.

Mohamad Idham Md Razak, Zainab Alias, Iwani Hazlina, Nurul Zamratul Asyikin Nasni Naseri, Nurul
Zamratul Asyikin Ahmad, and Farrah Nadia Baharuddin, “Overview of Halal Products and Services in
Malaysia and Global Market,” Int. J. Econ. Commer. Manag., vol. 1, no. 3, pp. 1-9, 2015.

R. Priyatmoko and A. Maulana, “Halal Tourism And Its Misconceptions: A Study on The Rejection of
Indonesian Non-Muslim Destinations,” Dinar J. Ekon. dan Keuang. Islam, vol. 9, no. 1, pp. 74-87, 2022,
https://doi.org/10.21107/dinar.v9i1.13976.

N. N. Izza, “A Scientometric Analysis on Halal Awareness,” Halal Tour. Pilgr., vol. 2, no. 1, 2022,
https://doi.org/10.58968/htp.v2i1.89.

M. A. Rachman, “Halal Industry in Indonesia: Role of Sharia Financial Institutions in Driving Industrial and
Halal Ecosystem,” Al-Igtishad J. llmu Ekon. Syariah, vol. 11, no. 1, pp. 35-58, 2019,
https://doi.org/10.15408/aiq.v11i1.10221.

R. Subarkah and J. B. Rachman, “Wisata Halal Untuk Tujuan Pembangunan Berkelanjutan Halal Tourism
for Sustainable Development Goals,” Konf. Nas. Ilmu ..., pp. 1-6, 2018.

R. D. Wulandari and K. Indahsari, “Strategi Pengembangan Pariwisata Halal di Indonesia 1st E-proceeding
SENRIABDI 2021,” 1st E-proceeding SENRIABDI 2021, vol. 1, no. 1, pp. 329-343, 2021.

I. Nurfalah and A. S. Rusydiana, “Digitalisasi Keuangan Syariah Menuju Keuangan Inklusif: Kerangka
Magashid Syariah,” Ekspansi J. Ekon. Keuangan, Perbank. dan Akunt., vol. 11, no. 1, p. 55, 2019,
https://doi.org/10.35313/ekspansi.v11i1.1205.

M. N. H. Ryandono, “Peran Pondok Pesantren dalam Pemberdayaan Sosial Ekonomi di Jawa Timur pada
Abad ke-20,” Mozaik Hum., vol. 1, no. 2, pp. 189-204, 2018.

M. Apriantoro, A. Suryaningsih, and M. M, “Bibliometric Analysis of Research Development of Economic
Dispute Settlement,” EUDL Eur. Union Digit. Libr., 2023, https://doi.org/10.4108/eai.19-10-2022.2329068.

M. Ekadjaja, H. P. Siswanto, and R. Rorlen, “The Impact of Mergers on the Performance of Conventional
Banks in Indonesia,” Proc. tenth Int. Conf. Entrep. Bus. Manag. 2021 (ICEBM 2021), vol. 653, no. Icebm
2021, pp. 448-452, 2022, https://doi.org/10.2991/aebmr.k.220501.068.

L. O. Nazaruddin, B. Gyenge, M. Fekete-Farkas, and Z. Lakner, “The Future Direction of Halal Food
Additive and Ingredient Research in Economics and Business: A Bibliometric Analysis,” Sustain., vol. 15,
no. 7, 2023, https://doi.org/10.3390/su15075680.

S. M. Mostofa and M. S. H. Siddiqui, “Faith Leaders and Child Well-Being in Bangladesh: An Empirical
Study,” Rev. Faith Int. Aff., vol. 22, no. 1, pp. 59-74, Jan. 2024,
https://doi.org/10.1080/15570274.2024.2303286.

S. S. Mustafa, W. Felefel, and S. H. Ibrahim, “Evaluation of the dental educational environment in upper
Egypt using the DREEM tool: a cross-sectional study,” BMC Med. Educ., vol. 26, no. 1, 2025,
https://doi.org/10.1186/s12909-025-08340-y.

M. M. Mas’udi, L. Latifah, A. Wahab, S. F. Puara, A. S. Nugraha, and H. Rafsanjani, “Typology of
pesantren in agribusiness development and its implications for economic sustainability: A case study in East
Java, Indonesia,” Multidisciplinary Sci. J.,, wvol. 8, no. 6, p. 2026337, Nov. 2025,
https://doi.org/10.31893/multiscience.2026337.

S. Hanoum, M. F. Sugihartanto, and H. Zuhriya, “Halal Supply Chain Management: A Bibliometric Study,”

E-ISSN: 2988—-3539
Copyright © 2026 Authors


https://doi.org/10.5267/j.uscm.2022.10.007
https://doi.org/10.29040/jiei.v9i2.8462
https://doi.org/10.1108/JIMA-06-2020-0180
https://doi.org/10.1080/13547860.2019.1701827
https://doi.org/10.21107/dinar.v9i1.13976
https://doi.org/10.58968/htp.v2i1.89
https://doi.org/10.15408/aiq.v11i1.10221
https://doi.org/10.35313/ekspansi.v11i1.1205
https://doi.org/10.4108/eai.19-10-2022.2329068
https://doi.org/10.2991/aebmr.k.220501.068
https://doi.org/10.3390/su15075680
https://doi.org/10.1080/15570274.2024.2303286
https://doi.org/10.1186/s12909-025-08340-y
https://doi.org/10.31893/multiscience.2026337

Demak Universal Journal of Islam and Sharia
Vol.4, No.01, 2026, pp. 23-34

[24]

[25]

[26]

[27]

[28]

[29]

[30]

[31]

[32]

[33]

[34]

[35]

[36]

[37]

[38]

[39]

[40]

[41]

Halal Res. J., vol. 3, no. 2, pp. 99-117, 2023, https://doi.org/10.12962/j22759970.v3i2.734.

A. Husaini. M, Didin Saefuddin, “Pemikiran Pendidikan Ki Hadjar Dewantara Dalam Perspektif Pendidikan
Islam,”  Ta’dibuna J.  Pendidik.  Islam, vol. 2, no. 2, pp. 155-200, 2013,
https://doi.org/10.32832/tadibuna.v2i2.562.

Q. Q. Yusran and I. Afiyah, “Optimizing the Potential of Zakat to Alleviate Poverty Problems and Improve
Community Economy in Surakarta City,” J. Ecohumanism, vol. 6798, pp. 121-132, 2024,
https://doi.org/10.62754/joe.v3i3.3394.

Q. Q. Yusran and A. Nirwana, “The Practice of Changing the Status of Change of Wagf Property in the
Islamic  Social Economic View,” J. Ecohumanism, vol. 6798, pp. 229-238, 2024,
https://doi.org/https://doi.org/10.62754/joe.v3i6.3996.

A. Nirwana et al., “The Role of Traditional Salt Production in Achieving Halal Standards of the
Ulamaconsultative Council: Implications for Sustainable Development Goals,” J. Lifestyle SDG’S Rev., vol.
4, no. 2, pp. 1-47, 2024, https://doi.org/10.47172/2965-730X.SDGsReview.v4.n02.pe01721.

M. Sri Mega Indah Umi Zulfiani and I. Rosyadi, “Corporate Social Responsibility (CSR) Practices of
Shariaconsumer Cooperatives for Sustainable Development Goals (SDGs) Ethical Perspective,” J. Lifestyle
SDGs Rev., vol. 4, pp. 1-20, 2024, https://doi.org/10.47172/2965-730X.SDGsReview.v4.n00.pe01752.

A. Umi Markhamah Zahra Ayyusufi and A. Anshori, “Evaluation of the CIPP Model on the Tahfidz
Program in Islamic Boarding Schools,” J. Pendidik. Islam, vol. 5, no. 2, pp. 466-484, 2022,
https://doi.org/10.31538/nzh.v5i2.2230.

M, Nuha, “Mengungkap Isi Pendidikan Islam Perspektif Al- Qur > an Surat Al -Ashr Ayat 1-3,” in The 7th
University Research Collogium 2018 STIKES, 2018, pp. 206-218.

D. Astuti, E. Supriyanto, and M. M, “Model Penjaminan Mutu Ketercapaian Kompetensi Dasar Dalam
Sistem Pembelajaran Online Pada Situasi Work From Home (Wth),” Profetika J. Stud. Islam, vol. 21, no. 1,
pp. 129-139, 2020, https://doi.org/10.23917/profetika.v21i1.11655.

L. Yafi, “Transformation, Challenges, and Regulation of Halal Tourism in the 5.0 Era,” Demak Univers. J.
Islam Sharia, vol. 2, no. 2, pp. 177-188, 2024, https://doi.org/10.61455/deujis.v2i02.123.

I. N. Muflikha, S. Sya’roni, A. Algahoom, and S. Pramana, “The Investment of Sharia Shares in Indonesia
Stock Exchange Representative in Sharia Law Economic Perspective,” Demak Univers. J. Islam Sharia,
vol. 1, no. 01, pp. 27-36, 2023, https://doi.org/10.61455/deujis.v1i01.25.

T. Ardi Rafsanjani, R. Putri Rahmawati, and M. Abdurrozaq, “Sharia Pharmacy in the Perspective of the
Qur’an: An Analysis of Verses About Medicine,” Demak Univers. J. Islam Sharia, vol. 3, no. 01, pp. 55-66,
2025, https://doi.org/10.61455/deujis.v3i01.246.

L. Yafi, “Transformation, Challenges, and Regulation of Halal Tourism in the 5.0 Era,” Demak Univers. J.
Islam Sharia, vol. 2, no. 02, pp. 177-188, 2024, https://doi.org/10.61455/deujis.v2i02.123.

N. Kurnia Putra, A. Amrin, M. M. Abu Zinah, M. Masuwd, and S. Subhan, “Consumption from an Islamic
Economic Perspective: Study of Quranic Verses on Consumption,” Demak Univers. J. Islam Sharia, vol. 1,
no. 01, pp. 37-45, 2023, https://doi.org/10.61455/deujis.v1i01.21.

Afiv Wahyudi et al., “Halal Certification of Drugs and Food in Normative and Health Review,” Solo Int.
Collab. Publ. Soc. Sci. Humanit., vol. 1, no. 03, pp. 154-162, 2023,
https://doi.org/10.61455/sicopus.v1i03.56.

M. Kelkusa, D. Anurogo, and U. A. Syarif, “The Phenomenon and Existence of Corruption in the 5. 0 Era :
Moral and Ethical Perspectives,” Sicopus Solo Int. Collab. Publ. Soc. Sci. Humanit., vol. 1, no. 2, pp. 78-87,
2023, https://doi.org/10.61455/sicopus.v1i02.37.

M. Waston, Mahmudulhassan, Andri Nirwana, & M, “Parenting problems in the digital age and their
solution development in the frame of value education,” Multidisciplinary Rev., vol. 7, no. 8, pp. 21-91,
2024, https://doi.org/10.31893/multirev.2024163.

M. D. Arham, A. Said, E. Tarek, and Q. Bezibweki, “Halal Tourism as a Sharia-Based Economic System :
Legal, Business, and Sustainability Dynamics at Sheikh Zayed Grand Mosque,” J. Econ-Islamic Law Soc.
Res., vol. 2, no. 1, pp. 227-244, 2026.

N. S. B. Elmanaya, “Mapping Halal Tourism Research in Indonesia: A Bibliometric Analysis of Scopus-
Indexed Articles,” J. Econ-Islamic Law Soc. Res., vol. 1, no. 3, pp. 211-226, 2025,
https://doi.org/10.61455/jeisr.v1i03.521.

E-ISSN: 2988—-3539
Copyright © 2026 Authors


https://doi.org/10.12962/j22759970.v3i2.734
https://doi.org/10.32832/tadibuna.v2i2.562
https://doi.org/10.62754/joe.v3i3.3394
https://doi.org/https:/doi.org/10.62754/joe.v3i6.3996
https://doi.org/10.47172/2965-730X.SDGsReview.v4.n02.pe01721
https://doi.org/10.47172/2965-730X.SDGsReview.v4.n00.pe01752
https://doi.org/10.31538/nzh.v5i2.2230
https://doi.org/10.23917/profetika.v21i1.11655
https://doi.org/10.61455/deujis.v2i02.123
https://doi.org/10.61455/deujis.v1i01.25
https://doi.org/10.61455/deujis.v3i01.246
https://doi.org/10.61455/deujis.v2i02.123
https://doi.org/10.61455/deujis.v1i01.21
https://doi.org/10.61455/sicopus.v1i03.56
https://doi.org/10.61455/sicopus.v1i02.37
https://doi.org/10.31893/multirev.2024163
https://doi.org/10.61455/jeisr.v1i03.521

